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OBIIASI XAPAKTEPUCTHUKA PBIHKA

ABTOMOOWJIBLHASI IIMHA - MPEACTABISET COOOM ympyryro 000JIOUKY, PaclojIOKEHHYI0 Ha 000e
koneca. Illuna mnpeaHasHaueHa [Js TOIVIOIIEHUS HE3HAYMTEIbHBIX KOJEOAHUMH, BBI3BIBAEMBIX
HECOBEPIICHCTBOM JIOPOKHOTO MOKPBITHS, pEalu3allud U BOCIIPHUATHS CUJI, BOSHUKAIOIIUX B ISITHE
KOHTAaKTa M 00€CIIeYeHHS BBICOKOTO KO3 PUITCHTA CIICTIICHHUS.

Pa3BuTHE phIHKAa aBTOMOOWIIBHBIX IIIMH HAIMPSAMYIO CBSI3aHO C Pa3BUTHUEM aBTOMOOWIILHOTO PHIHKA
Poccun, mockonbKy, yeM OOJbIle KOIM4ecTBO aBToMoOuiei B Poccun, TeM Oosibliie mOTpEeOHOCTH B
pPacXo/JHBIX MaTepuasax, B TOM YHCIE U IIUHAX.

[To cocrosinuio Ha cepenuny 2010 rona B Poccuu HaCYUTHIBAJIOCH ... MIIH. JIESTKOBBIX aBTOMOOMIICH,
yto Ha 4,4% Oomnbiie, yem B cepenune 2009 roga.l. [Ipu 3TOM 1OMSI aBTOMOOMIICH POCCHIMCKHX
MapoK B aBTOIMApKe CTPAaHbl HEYKJIIOHHO CHIKAETCS, XOTSI Ha MX JIOJIIO BCE €Ille MPUXOIUTCS OKOJIO
...%. Ilpu sTOoM Ha QoHe MmageHus 0JIM OTEYECTBEHHBIX OpPEHJOB B aBTOMApPKE CTPaHbI YHCIIO
MHOMApOK M3 T0/ia B r0Jl HEYKJIOHHO pacTeT.

O0BeM pPOCCHICKOTO TMPOM3BOJACTBA cocTaBuwi 1o uroram 2009 roma ... THIC. JIETKOBBIX
aBTOMOOMIIEH, cokpaTuBIINCH Ha 59,5%. Cokpartunach U poccuiickas cOOpKa HHOMapoK.

Opnaxo ¢ Hauana 2010 roga Habmr01a€TCS POCT POCCUNCKOTO TPOU3BOICTBA.

Uro kacaercs ummnoprta, To B 2009 roay opuavyecKMMu JIMLaMu Ha Tepputoputo Poccuu Obuio
BBE3CHO JIETKOBBIX aBTOMOOMIEH Ha 75% menbie, ueM B 2008 roay

Poct aBTOMOOMIIBHOTO Mapka MOCIHEAHMX JIET, CO3/1ajl BCE HEOOXOAMMBIE YCIOBUS JUISI Pa3BUTUS
CEPBUCHBIX YCIYr, B TOM YHCJIE W IIMHOMOHTAXHBIX. [loTpeOHOCTH B yCiyrax IIMHOMOHTa)Xa
MOKET BO3HUKHYTHh 0 HECKOJIBKMM MPHYMHAM — 3TO U CMEHA C€30HA, HEOXKHUJAHHBIA MPOKOI
Kojeca Wik u3Hoc muH. Kak mpaBuiio, MUK CHpoca HAa JaHHYIO YCIYTy MPHUXOAMUTCS Ha HAYajo
BECHBI U KOHeIl OCeHH. B ocTaibHOE Bpemsi, HIIMHOMOHTAX MOJIy4aeT MPUObLIb JIMOO OT CE30HHOIO
XPaHEHUs [IUH, JIN00 OT PEeMOHTA MOKPHIIIeK. EMKOCTh phIHKA IMMHOMOHTAXKHBIX YCIIYT COCTABIISICT

OKOJIO ... MIIpI. pyoO.

! http://www.rbcdaily.ru/2010/09/06/cnews/508303
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CErMEHTALMA PBIHKA

ABTOMOOMJIBHBIC ITUHBI MOKHO KJIACCU(DUIIUPOBATH IO CICIYIOIIUM OCHOBAHHSIM: TI0 HA3HAYCHUIO;
croco0y repMeTH3aIuH; 10 KOHCTPYKIUU; hopMe Ipoduiisi; YCIOBUSIM IKCILTyaTal[iH.
Uro kacaercss cerMeHTanuu PhIHKa MO HAa3HAUYEHHUIO aBTOMOOWJIBHBIX IIHMH, TO 3A€Ch MPUHATO
BBIJICTISITh 5 OCHOBHBIX CETMEHTOB: TPY30BbBIC, JIETKOBBIC, JIETKOTPY30BbIC, WHIYCTPHAILHEIC,
CEbCKOXO35MCTBEHHBIE.
PbIHOK 1IMH AJ15 TETKOBBIX aBTOMOOMIIEH TOpa3AesieTCsl Ha TPH LIEHOBBIX CETMEHTA!
e IIpemuym-kaacc - A (Premium).
O «..»
O «..»
O «..»Hujp.
e Cpenuuii ueHonoii cerment VFM - B (Value-for-Money).
O «..»
O «..»
O «..»
O  «..»u Aap.
e HwxkHuuii uenoBoii cerment - C (Econom) — mnpeacraBieH MPOIYKIHEH 3aBOJOB,
paboTaronux 1o crapoi Texrongoruu Bpemen CCCP.

Anarpamma. LeHoBas cTpyKTypa PblHKa, B % OT o6beMa PbiHKa (B HaTypa/ibHOM

BbIpa*KeHUH)

OCerment A BCerment B  OCerment C I

UcTouHuK: LLnHHBIM nopTtan Colesa.ru, 2010
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KOJIMYECTBEHHBIE XAPAKTEPUCTUKHU PHIHKA

ITo manneim Poccrat, mo uroram 2009 roma o0beM mpouM3BOACTBA BCeX BHUJOB IMH B Poccum
COCTaBHUII .... MJIH. IITYK HA CYMMY ..... py0Jieii. Cokpalienre npou3BoacTBa cocraBuio 26,8% mo
cpaBHeHuto ¢ 2008 rogom.

Opnaxo B | monyroauu 2010 roga o0beM pOCCUHCKOTO MPOU3BOICTBA AaBTOMOOMIIBHBIX IIMH BBIPOC
[0 CPABHEHUIO C AaHAJIOTUYHBIM MEPUOIOM MPEIbIAYIIETr0 roja.

Hmnopt muH Takxke coctaBuil pocT Ha 15,4%.

Oxcnopt muH U3 Poccun no uroram 2009 roga coctaBmil 6osee ... MiIH. WITyK. [Ipu 3Tom 00bem
JKCIOpTa Jaxe BbIpoc Mo oTHomeHuto k 2008 romy, B koropom u3 Poccun ObUIO MOCTaBIIEHO
WHOCTPaHHBIM TOTPEOUTENSIM OKOJIO ...MJIH. INTyK muH. 3a | momyromme 2010 roma stoT
nmokasaTelb BeIpoc Ha 37,5%.

O}IHOI\/JI N3 OCHOBHBLIX IMPUYHH, 06’I)$[CH5[IOHII/IX nmaacHue n0J1m I/IMHOpTHOfI MpoOAYKIUU, ABJIACTCA. . ...

ITo pesyabraram 2009 roga PeIHOK aBTOMOOMIIBHBIX IIMH BCEX BUJIOB (BKJIIOYAsI KOJECHYIO TEXHUKY
MHAYCTPUAJIbHOTO Ha3HAYEHUs, a TaKKe TPAaKTopa U KOMOAaNHBI Ha KOJIECHOM XOJly) COCTaBHJ B
Poccuu okoro ... mTyk, uTo moutu Ha 36% mensbiie, yem B 2008 ronyz. B noxpusucHeIi niepuos: Ha
nporsbkeHuu Bcero 2007 u mepBbIx Tpex kBapTanoB 2008 roga pbIHOK AEMOHCTPUPOBAI OYEHb
BBICOKHE TeMIIbl pocTa. OnHako no uroram 2009 roga 0HU MOKa3aJid OTPULIATENBHBIN PE3YIIbTaT.
OTa MOJOXKUTENbHAs JWHAMUKA TO3BOJISIET CHENaTh BBIBOJ, YTO IOCIE IHUKOBOTO KPU3HUCHOTO
najeHus crpoca B nepsoM kBaptasie 2010 roga peIHOK BCTal Ha MyTh BOCCTaHOBJICHUSI.
Cpenu ¢akTopoB, MOBIUSABIIMX Ha coKparieHue oobema Poiaka B 2009 rogy MOXHO BBIIEIUTH
(W) (13 %10 1115 (H

[ ]

[ ]

[ ]
[Tanenue cnpoca Ha JIETKOBBIE HIMHBI B OCHOBHOM OBLJIO CBSI3aHO C M3MEHMBIIUMCS MOBEICHHEM

noTpeOuTeNei B yCIOBUAX KpU3HCa

2 http://www.colesa.ru/
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KOHKYPEHIUA HA PBIHKE

Ha uccnenyemom Pbinke MoxkHO BbIAEUTH 10 UTPOKOB € J0Jiel B Mpojiaxax HEe MeHee ....% (1o
nanHbiM Ha Havaso |l momyroams 2010 roz[a)?’. Haubonee kpynmHbiMU 13 HU3 sBisitoTcss «Culyp-
Pycckue mmHBI», Ha BTOpoM Mecte — «Hmxaekamckimuuay», Michelin u Bridgestone. [lamee

cienyiot «bemmunay, Amtel u Yokohama.

KomnaHna CUBYP-Pycckue WuHbI

www.sibrustyre.ru

O KomMnaHuu

XONIUHT SBJIAETCA OJHUM M3 KpyNHEWIIuX npousBoxutTened muH B Poccum, crpanax CHI' u
Bocrounoit EBponsl. Komnamms Obuta ocHoBana B 2002 romy, C LeNbIO OpraHU3alUH
LHEHTpaIn30BaHHOro cObiTa mpoaykuuu MUHHBIX npeanpustuii OAO «AK CUBYP». Xongunr
«CUBYP — Pycckue mUHBD» BXOJIUT B COCTaB KPYMHEHIIEro HePTEraz0XMMHUECKOTO XOJAMHIA

«CUBYP-Xomaauary.

B cocras XOJIAUHI'a BXOOAT 4 MIUHHBIX 3aBoJa.
Kpome Toro B X0JIAMHT BXOJAT:
e «Capanckuii 3aBoj1 «Pe3nHoTexHuka» B CapaHcke u
o «Cubyp — Bomxkckuit» B Bomrorpaackoit o6mact, 3aBoj, CHEIUATH3UPYIOMIMICT Ha
MIPOU3BOJICTBE CHHTETUYECKOTO BOJIOKHA.

e 50% coBmectHOTO npeanpusaTus «Maranop-OmcKmmHay

HanpaBneHuAa peATe/IbHOCTH
Xonguar «CHUBYP-Pycckue mmMHBD) DPOU3BOAUT IHUPOKYID TaMMYy JIETKOBBIX, TIPY30BBIX,
WHIYCTPUAIBHBIX, CEIbCKOXO3AMCTBEHHBIX W aBUAIMOHHBIX IIMH I BCEX  OTpaciei

MIPOMBIIIIEHHOCTH - Bcero cBbinie 400 Moaenen.

¥ http://koleso.topof.ru/news.php?pl D=7469
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MNoptdenb 6peHpoB
XOJIIUHT BBIITYCKAET:
e JlerkoBsle muHbI 01 Openaom «Cordiant»
e IlluHBI aI KOMMEPYECKOrO TpaHcmopra moj OpeHmoM «TYREX», B MOIEIBHOM pPSITy
KOTOPBIX MPEJICTABICHBI CEILCKOXO3SMCTBEHHbBIE, TPY30BbIE, MHIYCTPHAIbHBIEC, & TAKKE

HCJIbHOMCTAJTIOKOPAHBIC MOJACTIN Hauoboee MOIIYJIAPHBIX TUIIOPA3MEPOB HINH

Feorpacdma pesarenbHOCTH

Peanuzaums npoaykuuu xonaudra «CHUBYP-Pycckue muHBDY OCYIIECTBISETCA Kak 4epes
HEeHTpalIbHBIE Opuc B MOCKBE M 5 pOCCHHCKHX (QUIMANOB, TaKk M Yepe3 cerb u3 150
TUCTPUOBIOTOPOB. JlucTpuOBIOTOpCKas  ceTh 00ecredYrBaeT IMPEACTABUTEIBCTBO MPOIYKIIHH
XOJITMHTA BO BcexX pernoHax Poccuu m Ha 3apyOexxHoM peiHKe (Oosiee 20 % MpoayKuuu UAET Ha

AKCIIOPT, MPOAYKLHUS ocTaBiseTcs B Oosiee uem 50 cTpaH Mupa).

lNoka3zatenu AeATe/IbHOCTHU
Jons xomnanuu Ha Peinke no uroram I momyronus 2010 roga cocraBuna 15%. [lons komnaHuu B

poccuiickoM mpou3BocTBe mHH o uroram 2009 roga cocrasmia 28,6%.

MNpenMyLiecTea

KoHKypeHTHBIMU TPEUMYIIIECTBAMU XOJIJIMHTA SBISIOTCS:
e Jlunep no o0beMy npousBeaeHHoM npoaykunu (okoio 30% peiHka mH PO).
e [Hupoxuii accoptumeHT npoaykmuu (oonee 400 Mozerneir)

e [IpumeHeHne MHHOBAIMI B TPOU3BOJICTBE
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Michelin

http://www.michelin.ru/

O KoMnaHuu

Komnanus «Munuien» — BeAymuidi MUPOBON MPOU3BOAUTEIh BRICOKOTEXHOIOTUYHBIX IIMH — ObLIa
ocHoBaHa B 1889 rony. Komnanusa mmeer 72 npou3BOJCTBEHHbIE Iulomaaku B 19 crpanax. B
Poccum xommanus padortaer ¢ 2004 roma. B Poccum mpoW3BOJCTBO IMPEACTaBICHO 3aBOJIOM B
HaBbioBo, MockoBckast obnacts. [IpousBoasres munbl: Michelin Energy, Michelin Energy Saver,
Michelin X-Ice North, BFGoodrich g-Force stud, Kleber Kapnor 5. Beimyckaembie pasmepsi - 13,
14, 15 u 16 mroiim. OnHOM M3 NPUOPUTETHBIX 3anady MunuieH B Poccum sBisieTcs pa3BuTHE
po3HnuHoOi cetu muHHBIX 1eHTpoB Tyre Plus. K cepeaune 2009 koan4ecTBO y4aCTHHKOB CETH
coctaBuiio Ooisiee 200 JIErKOBBIX M TPY30BBIX LIMHHBIX LIEHTPOB IO Bcel Tepputopuu Poccum u

ctpan CHI'.

HanpaBneHua geAaTesIbHOCTH
e lmnopr muH B Poccuto
e IIpomsBoacrso muH B Poccun

e Po3HuuHbIE TpOIAKH

B Poccuu «Muminen» pean3yceT CICAYIOINE BUABI INH:

MNoptdenb 6peHaoB

e MICHELIN
e BFGoodrich
o Kleber

e Tigar

e Kormoran

e RemiX

10


http://www.michelin.ru/

TenecdoH: (495) 720-13-80
’ < X‘I-?apﬂKlf':l/lKa E-mail: info@marketanalitika.ru

www.marketanalitika.ru

Feorpacdpua geatrenbHOCTH

Kommanwus padotaet mo Bcemy mupy, B ToMm urciie B CHI™ u o Bcelt Tepputopuu Poccum.

MNpeumyuiectea
e [llupoxkas reorpadus aeATCILHOCTH

e  MupoBoe UMsI ¥ U3BECTHOCTHh OPEHIOB

KomnaHua Yokohama

www.yokohama.ru

O KoMnaHuu

«Yokohamay - gmoHckas komnaHusi, npou3BoauTens muH. Komnanus ocHoBana B 1917r. IlTa6-
KBapTHpa pacrosoxena B Tokuo. [IpeacrapurensctBo Yokohama Russia (OO0 «Hokoxama Pycy)
6bu10 3apeructpupoBaHo BecHoM 2005r. OduimanbHOE OTKPHITHE KOMIIAHUH COCTOSUIOCH | HIOJIS

2005r. OcHOBHBIE HaMPaBIEHUS AEITEILHOCTH KOMIIAHHH:
e OmnroBas mpojaka JETKOBbIX, TPY30BbIX U CIOPTUBHBIX IMIMH Y okohama
e -BsaumopeiicTBuTe U pazButue Ausepckoi cetu Ha Tepputopuu PO u B crpanax CHIT

e Texaudeckas noaACpIKKa, 06yquHe N KOHCAJITHUHI' OIITOBBIX ITAPTHECPOB M KOHCYHBLIX

notpebureneit mo mmHaMm Y okohama

e PaszButue, noanepkanue u ykperuienue opsnaa Yokohama u ADVAN na tepputopuu PO

11
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Ta6nmua. CpaBHMTE/IbHaA XapaKTepPMUCTUKA KPYMHEMLIMX UFPOKOB (Mpou3BoAUTENEN)
POCCUMMUCKOro pblHKa o4eX bl

Ha3sBanue Tox Hanpasien Hoprdenn T'eorpagusa | Iloxazaresn IIpeumyiecrea
KOMIIaHMH OCHOBaHHSA ust OpeH/10B JesiITeJIbHOC | JesATeIbHOCT
(BBIX0a HA | JeSITEJBHOC ™ H
POcCCUIiCKUIT ™
PBIHOK)
CUBYP- 2002 rox °
Pycckue
IIWHBI
Hwxuekamck | 1971 ron .
IIMHa
Michelin 2004 rox .
Bridgestone 1931 rox
Corporation
Komnanus .
«benmuHay
AwmTten 1999 ron
Yokohama 2005 rox

UcToYHUK: «MapKeT AHanuTHKa»

OCOBEHHOCTMH CBLITOBOM MMOJUTUKA HA PHIHKE

Cxema. Llenoyka aBukeHua ToBapa Ha PbiHke

UcTouHMK: «MapKeT AHanUTHKa»
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Takum oOpa3om, TOBap mepes MonajaHueM B PYKH HNOTPEOUTENS MPOXOTUT HECKOJIBKO 3BEHBEB.
Ecnun KOMIaHUSA-U3rOTOBUTENb SBISETCS MHOCTPAHHOM, TO IIENOYKAa MOMKET YUIMHUTbCA  Ha
HECKOJIbKO 3BEHBEB, B POJIM KOTOPBIX MOTYT BBICTYNHMTb HHOCTPAHHbIE AUCTPUOBIOTOPBI, WIN/U

oQuIAIbHEIC TPEJICTABUTEIHCTBA KOMITAHUN Ha Tepputopun Poccum.

OHTOBO-pOSHI/ILIHHﬁ CEIMCHT IPCACTaBJICH TPEMA KaHaJlaMU IMIPOXOXKIACHUA IIHWH 10 PO3SHUYHOI'O

MarasmHa:

e [Ipsimasi 3aKynKa NpoayKuuu

e 3akynka ONTOBBIX IOCPEJIHUKOB

e BeprukajabHO HHTErPHPOBAHHBIC TOPrOBbIC XOJAUHIH.
Baxmneiimeir 0COOGHHOCTBIO O3TOM TPYIINBl  AUCTPUOYTOPOB  SIBISIETCS MX  CIIOCOOHOCTH
CaMOCTOSITENIFHO (POPMHPOBATH CIIPOC MOTPEOUTENEH - MOTYT BBIOMpPATh, KAKME€ MMEHHO TOBAphI U3
KOHKYPHPYIOIIUX aHAJIOroB OyayT NpOoQecCHOHAIbHO TPEAJIOKEHb, a B pe3ylbTare u
BOCTpPEeOOBAaHbI KOHEUHBIMU TTOTPEOUTEISIMH.
Kpynnenmmmu ToproBeIMH X0 IMHraMu Poccun SIBIIIFOTCS Clle1yOIMe KOMITAHWUM:

e Pole Position

e Tire Pros
e Vanor
e Koieco

PaccmoTpum ux noapoOHee.

13
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ONUCAHUE NOTPEBUTEJIENA HA PBIHKE

[ToTpebutenelt Takoro MmpoOayKTa, KaK aBTOMOOWJIBHBIE, MOXXHO pa3leIUTh Ha JBE OOJBIINEC

rpymibl: B2C peiHok u B2B peiHOK.

Anarpamma. CTpyKTypa HacesieHMA MO MOJIOBOMY MNPU3HAKY, % OT YMCJIEHHOCTM

HaceneHuAa
4 )
46,2%
53,8%
\ 0O Ke nubl O MysKk4uHBI | )

UcTtouHMK: «PCIrc PO», 2010r.

ITo nanabiM «KABTOCTAT», Ha cepennny 2010 roga B Poccun HacUMTHIBAJIOCH ....MJIH. JIETKOBBIX

v 4 o
aBTomoOmiiel.” Takum oOpa3oM, momyyaercs, yTo Ha | TeIc. xkuTeneit Poccun, mpuxoauTcss oKoJo

vee. ABTOMOOMJICH.

CermenTanmio B2C norpeduteneil Takxke MOKHO ITPOBECTH MO YPOBHIO 10X0/1a:

Masonmyiue (¢ JOXOJOM HIDKE cpefHero). JlaHHas rpymma HaceleHHsl TakKe SBJISETCS
HaUMEHEE AaKTUBHOM, IPEANOYUTass IIOKyNaTb JELIEBYK0 IPOMYKLHMIO OTEUYECTBEHHBIX
IIPOU3BOUTEIICH.

Cpennenoxonnas rpymnma. JlaHHas rpynmna HaceleHHs OPUEHTMPOBAaHA B OCHOBHOM Ha
MOKYTIKY KaueCTBEHHBIX aBTOMOOMIIbHBIX IIMH OT€YECTBEHHOTO MTPOU3BOJICTBA WU HE CTOJIb
M3BECTHBIX MapOK 3apyOeHbIX KOMIaHHUH.

Boicokonoxoanast rpynma. JlanHas rpynma noTpeOuTened MpeabsBISET BBICOKHE

TpeOOBaHUS K KAYECTBY IIMH U MOKYMAET MPOAYKIINIO U3BECTHBIX MUPOBBIX OPEHIOB.

4 www.autostat.ru
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Ta6bnmua. CTpyKTypa HaceNleHUA No Be/JIMYuHe cpefHeayLleBbIX feHEXKHbIX 40X040B

YpoBeHs 10X0/10B,

2007 2008 2009
pYo.

10 2000

2000,1 - 4000

4000,1 - 6000

6000,1 - 8000

8000,1 - 10000

10000,1 - 15000

15000,1 - 25000

cBeire 25000

Bcezo

UcTouHunk: OCIrC, 2010 roa

Knaccugukanuio 0pUIMYecKuX JHUL MOXXHO IPOBECTH IO HECKOJbKUM OCHOBAHHUSAM: MO THUILY
COOCTBEHHOCTH; TI0 pa3MepaM KOMITaHUH; 110 cepe AesITeTbHOCTH.

Kak oTmeuanoch paHee, yCIyrW HIMHOMOHTa)Ka HOCSAT CE30HHBIH XapakTep, MOATOMY JIOTUYHO
HPENOI0XKNUTh, YTO MOKYIKa aBTOMOOMIIBHBIX IIMH TaK)Ke MPOUCXOIUT CO CMEHOM ce30Ha. OHaKo

JacCTOTa NOKYIIKU IMHWH OTJINYACTCS OT 4YaCTOThHI O6paH_IeHI/I$I B IMIMHOMOHTAKHYHO KOMITAHUIO.

O6bem notpebiennst Ha PriHKe Takke 3aBUCUT OT 0011ero napka aBromoomield B Poccun, KoTopslii
cocrasiseT ... MiH. [lo ganabiM «BLIIOM», aBTOMOOMIIb UMeETCS Y ...% POCCUICKUX CEMEN.

Taxxe BLI60p TOIr0 WJIK UHOI'O BHJA MIWH 3aBUCUT OT CTCIICHHU N3HOCA ITOKPBIIICK.

PEST-aHanu3 PbiHKa

PESTEL-ananu3 - MapKeTHHTOBBIN HHCTPYMEHT, TIPEAHA3HAYCHHBIN IS BBISIBICHUS TIOJTHTHYECKUX
(Political), sxonomuueckux (Economic), counanbabix (Social), Texnomorndyeckux (Technological),
skosnornyeckux (Ecology) u mpaBoBeix (legal) acriekToB BHEIIHEH cpelibl KOTOPhIE MOTYT TTOBJIHUSTH
Ha cTpaTeruto komnanuu. . Kaxaplii ¢akrop umeer 3Hak (-) win (+) — B 3aBUCUMOCTH OT KayecTBa
BJIMSIHUS €T0 Ha PBIHOK. /laHHBIN BUJ aHA/IN3a BBIABIISAET 3HaYMMBbIE JUIsl pa3BUTUS PbIHKA (DaKTOPHI,

a TaKKe MPeICTaBISET OLEHKY CTEIIEHU BIMSHUS 3TUX (PAKTOPOB HA N3Y4aEMYIO OTPACIIb.
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DakTOpbI BHENIHEH cpeabl Bausinue pakTopoB
IHonuTHyeckune

e 3akoHonaTeNnbHas 0a3a
e ['ocynapCTBEHHbIE  CTaHAAPTBI U

HOPMBI
e Tam0X€HHOE 3aKOHOJIATEIbCTBO

CouuajabHble

e MarepuaibHoe MOJIOKEHUS

HacesneHus: Poccuu;
e (CokpaleHue JIGHEKHBIX  JOXOJIOB

HacCeJICHUsI.

TexHosiornueckue

e Pa3pa0oTka HE TOJIBKO HOBBIX BHJIOB

MPOAYKLIMH, HO U HOBBIX TEXHOJIOTHI1

MIPOU3BOJICTBA
o [lnanel 3apyOeXHBIX MTPOU3BOIUTENCH

0 OTKPBHITHIO Ha Ttepputopun PO

3aBOJIOB T10 TIPOU3BOJICTBY IITHMH

JKOHOMHYECKHUE

e BoznelictBue MUPOBOMU

YKOHOMUYECKU Ha SKOHOMUKY

CTpaHsbl;
e (CocrosiHuE KPEIUTHOU CUCTEMBI;
o Kypc pybus

UcToYHUK: «MapKeT AHanuTHKa»

PUCKWM 1 BAPBEPBI PbIHKA

Cpenu DapbepoB Ui BBIXOAA HAa PHIHOK HOBOT'O UTPOKAa MOTYT CTaTh CeNyIoNIie (pakTopsbl:

Puckamn I KOMHaHI/II\/'I, CYIICCTBYIOIIUX HA PBIHKE, MOT'YT CTATh:
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Ilepedennb Ta0 ML M AMATPAMM

Juarpamma 1. HomunanpHbIi 00beM npousBeaeHHoro BBII B Tekymux meHax, Mipa. pyo.
Huarpamma 2. YpoBenb uHbs1uu 3a nepuoa 2003-2009 rr. u npornos Ha 2010 rox

Huarpamma 3. CpeaHeMecsiuHasi HOMMHAIbHAs HadHCICHHAas 3apaboOTHAs IUilaTa B pacyere Ha
0JIHOTO paboTHHKA 10 pernoHy Poccuiickas ®@enepauus, pyo.

Juarpamma 4. Hiekc ypoBHS KU3HU

Huarpamma 5. JluHamuka uynciaeHHOCTH 0e3paboTHBIX 3a 2008-Havamo 2009 rr., MiH. yed.
Huarpamma 6. J/lnnamuka o6opota po3HW4YHOW TOoproein 3a nepuoya 2000-2009 rr. u mporHo3 Ha
2010 rog, mapa. pyo.

Huarpamma 7. CTpykTypa pbIHKAa JIETKOBBIX aBTOMOOWIIEH B 3aBUCHMOCTH OT CTpaHbl-
npousBogutens B 2008-2009 rr., B % oT o0miero oo6beMa npojaxk B HaTypaabHOM BBIPAKEHHUH
Juarpamma 8. IleHoBasi cerMeHTaIusi pelHKa JISTKOBBIX aBTomMoOmiIeld B 2009 roxy, % ot oObema
IPO/IaX B HATYPaJIbHOM BBIPAKECHUU

Juarpamma 9. Po3HnvHas mpoaxa JIerKoBbIX aBToMoouseir B Poccun 3a nmepuoa, mipa. pyo.
Huarpamma 10. J/luHamuka mpou3BOICTBA JETKOBBIX aBToMoOmIel B PD 3a mepuox ¢ 2000-2009 rr.,
TBIC. IITYK

Huarpamma 11. CtpykTypa umnopra 6/y aBromo6useii B 2009 roay

Huarpamma 12. CtpykTypa uMnopTa HoBbIX aBToMoOwmiteit B 2009 roxy

Huarpamma 13. CtpykTypa PiHKa 110 Ha3Ha4eHUIO aBTOMOOMIIBHBIX IIKH, B % OT o0beMa PriHKa (B
HaTypaJIbHOM BBIPaKEHUH)

Huarpamma 14. IlenoBas cTpyktypa PeiHka, B % 0T 00bema PhiHKa (B HATypaJlbHOM BBIPAXKEHUH )
Huarpamma 15. Jlunamuka mpou3BoTCTBa BceX BUIOB uH B Poccuu 3a mepuoa 2007-2009 rr., MutH.
HITYK

Huarpamma 16. CtpykTypa nmpou3Bojactsa muH B P® B 2009r., % (B HaTypaJIbHOM BBIPaKCHUHN )
Juarpamma 17. Jlunamuka ummnopta muH B Poccuto 3a neprog 2007-2009 rr., MiTH. IITYK
Huarpamma 18. JIlunamuka skcropta muH u3 Poccun 3a nepuoa 2007-2009 rr., MiTH. IITYK
Huarpamma 19. Jlunammka Pwiaka 3a mepmox 2007-2009 rr. B HATypaabHOM BBIPQKEHUH, MITH.
HITYK

Juarpamma 20. lunamuika Peraka 3a mepuo 2008-2010 1. B HaTypaJlbHOM BBIpaXKCHHUH (JTAHHBIC 3a
I monmyroaue), MITH. IITYK

Huarpamma 21. JluHamMuKka B IICHOBBIX cerMeHTax Pwiaka 3a mepuoa 2007-2009 rr. (B HaTypalbHOM
BBIP)KEHUH ), MJTH. IIT.

Huarpamma 22. JluHamuKa B cerMeHTax PpIHKa B 3aBUCHMOCTH OT aBTOMOOMIIBHBIX IIIMH 32 MTEPHOJT
2007-2009 rr. (B HaTypaJIbHOM BBIPA)KEHUH ), MIIH. IITYK

Huarpamma 23. Jlonmn mpomak KPYMHEHITUX HMIPOKOB HA POCCHHCKOM INMMHHOM pBIHKE B |
nonyronuu 2010 roga, Mapa. pyo.

JHuarpamma 24. Jlonmm urpokoB Ha Perake B 2009 roay (B CTOMMOCTHOM BBIPaKCHUH )

Huarpamma 25. CtpykTypa HaceneHust Poccun o TeppuTopuaibHOMY MPU3HAKY

JHuarpamma 26. Hammane aBToMoOmMIIs B ceMbe, %*

5 .

NHpexc ypoBHSI :KM3HU - WHACKC, XapaKTEPU3YIOLIUH H3MEHEHHE YPOBHS pEalbHBIX JI0XOJOB HACEJECHHUS, €ro
OTpEJCNICHHBIX TPYHI, OIMpeAessieMblid ¢ Y4eTOM H3MEHEHHUs KaK JEHEeXHBIX [10XOJO0B HACEICHMs, TaK U LEH Ha
MOTPEOUTENHCKIE TOBAPHI M YCIYTH IS HACETICHNS.
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Ta6mmma 1. Ton-30 Mapok B mapke JErKOBbIX aBTOMOOMIICH
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Tabmuua 3. CTOUMOCTh YCIIyT IIMHOMOHTAaXa JUIsl BHEZOPOKHUKOB, py0

Tabnuna 4. CTOMMOCTB YCIYT CE30HHOTO XpaHCHHSI aBTOMOOMIBHBIX IITUH, PYO.

Ta6muna 5. CpeaHsiss CTOMMOCTH IIHH 110 IIEHOBBIM CErMEHTaM, $
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Tabmuua 7. CpaBHUTENbHAS XapaKTEPUCTUKA KPYITHEWIINX TOPTOBBIX MIMHHBIX KOMIAHHN
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Cxewma 1. llenouka nBrkeHus ToBapa Ha PeiHke

[Tpunoxenue 1. TpeOoBanus K yciaoBusAM XpaHeHus: aBToMoOMIbHBIX mHH ('OCT)

18



