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. BBEAEHUE

[Tox 0O1IECTBEHHBIM MUTAHUEM MPUHATO MIOHUMATh OTPACIh HAPOJHOTO XO3SHUCTBA, 3aHUMATOIIASICS
MIPOM3BOJICTBOM U MPOJaXelW TOTOBOM MUINM U MOAy(haOpuKaToB. DTOT TEPMHUH HCIOIH30BAJICA
tonbko B CCCP, B OOJBIIMHCTBE CTpaH sl 00O3HAYEHMsI 3TOH oOTpaciau cdepbl yCIyr

HCIOJIB3YCTCA MOHATUC KPCCTOPAHBD».

o xonma 80-x rogoB XX Beka cucremMa OOIICCTBEHHOTO NMUTaHus B Poccuu mpenacrapiisiiia cooou
BEChMa OJHOPOJHYI) MacCy MNPEANPHUITAN, NPEAOCTABISIONIMX, KaK MPaBUJIO, COIHUAIBHO -
OPUEHTUPOBAHHBIC YCIYTrd. DTO OBUIH, TIPEXKAEC BCErO, CTOJOBBIC MPEANPHUATHS, a TAKKE MIKOJIHI,
JedeOHbIe, CAaHATOPHO-KYPOPTHBIE M JICTCKHE YYpEexXJCHUS. M TOIBKO HE3HAYUTENbHAS YacTh
3aBeJICHUH OOIIECTBEHHOTO IHTAHMs SIBJISJIACH KYJIbTYPHO-Pa3BIIECKATCIbHBIMU 3aBEJICHUSMHU.
EnuHuYHBIE TOYKH OOIICCTBEHHOI'O IUTAHMS, PACCMATPUBAIKMCH KaK MPEANPUATHS C «BBICOKOH
KyXHeil», Hanpumep, pectopanbl «lIpara», «Aparsu» B MockBe u apyrue. Cucrema ObICTPOTO
o0cImy>)KMBaHUsI COCTOsIa U3 0apoB M KadeTepueB ¢ BeChbMa y3KMM JUAINA30HOM TMpEJjIaraeMbIX

IPOJYKTOB.
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lIl. AHAZIU3 POCCUMCKOIO PbIHKA OBLLECTBEHHOIO
MUTAHUA B AEMOKPATUYHOM CEMEHTE

1.06wWwan xapaktepmcTtmKa PbiHKa

1.1. OnucaHue npegMeTa uccnenoBaHMA

[Ipennpusitue mnuTaHus - OpraHu3anus, OKa3bIBAIOUIAs YCIYTM OOIIECTBEHHOTO MHUTAHUS
MOCPEACTBOM IPOU3BOJCTBA KYJIMHAPHOM MPOAYKUMHU, €€ pealr3alud W OpraHu3alydHd MUTaAHUA

PAa3JIMYHBIX I'PYIII HACCIICHU.

B Hacrosimiee BpeMsi Ha phIHKE MPEANpUATHI oOmecTBeHHOro muTanus Poccum He paspaboTana
YyeTkas Kiaccu(uKanus 3aBelieHHiH. B MHUPOBO#l NMpaKTHKE CYIIECTBYET MHOXECTBO HMPUHIIUIIOB
KJaccu(UKalMM PECTOPAHOB: IO ACCOPTUMEHTY, IO KBaJU(HUKAIMMU IepcoHala, IO LeJIeBOM
ayquToOpuu, MO IIeHOBOMY YypoBHIO. B Poccum Haumbonee pacrpocTpaHeHa mpocTeifmas
Kiaccuukanus Mo TUMY: pecTtopaH, Oap, kade, cronoBas, 3aKycouHas W Tak jganee. [Ipu stom
TOYHBIX TpeOOBaHUN K TOMY WJIM MHOMY BHJY 3aBelleHui oOuienuta B Poccum 1o cux mop He
paspabotano. [lorTomMy OOBIYHO crienMaNU3aIUs 3aBEACHHS OOIIENUTA ONPEICISIeTCS, UCXOAS U3

€ro coOOCTBEHHOT0 MMO3MITUOHUPOBAHMUA.

Pecropan - npeanpusiTue NUTaHus € MIMPOKUM aCCOPTUMEHTOM OJIIOJ] CII0KHOTO IPUTOTOBJICHMUS,
BKJItOYasi 3aKka3Hble M (UPMEHHbIEC, U TOBBIIIEHHBIM YPOBHEM OOCIYXMBaHHS B COUYETaHUH C
opraHusanuet orasixa nocerurencil. Ilo accopruMeHTy peanu3yeMod NPOAYKIUU PECTOPAHBI
MOJPA3JIeNAI0TCS Ha: PHIOHBIN, MTUBHOM, C HAIIMOHAJIBHON KyXHEW U T. 1.

bap - npeanpusTtHe nUTaHUSA C OrPaHUYEHHBIM ACCOPTUMEHTOM MPOAYKLHUH, pPEATU3YIOIIEe
AJIKOTOJIbHBIE U 0€3aJIKOr0JIbHbIE HATUTKH, 3aKYCKH, JECEPThl, MyYHbIE KOHIUTEPCKUE U OYyJI0YHbIE
u3Jenus; crnocod peanmuzauMu - uepe3 OapHylo croiiky. Ilo accopTHMeHTY peanu3yeMoil

MPOAYKIMK Oapbl MOJPA3AETSIOTCS HAa: MOJOYHBINM, MTUBHOW, BUHHBIN, KO(MEHHBIN, KOKTEHIh-0ap,
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rpunb-6ap ¥ T.I.; Mo cnenudukKe 00CIAYKUBAHMS: BHIAC00ap, BapheTe-0ap W JAp.; MO BPEMEHU
(GYHKIIMOHUPOBAHUS - THEBHOW M HOYHOM.

Kade - npeanpustve mo opraHu3aliy MUTAHUS U OTIbIXa MOCETUTENECH C OrpaHUYECHHBIM I10
CPaBHEHHMIO C PpECTOPAHOM accopTUMeHTOM mnpoaykuuu. Ilo accopTMMeHTy peannzyemoi
OPOAYKIMH TOJPA3NENA0TC Ha: Kade-MOopokeHoe, Kade-KOHAMTEpCKas, Kade-MOJIouHas; 1o
KOHTHHTEHTY Ha - MOJIOAICKHOE, IETCKOE U Ap.

CrosioBasi - oOHIENOCTYNHOE HJIM OOCIY)KHMBAIOIIEE OIPEACICHHBI KOHTHHIEHT MpearpHusITHE
MUTaHUSA, TPOU3BOMASAIIEE M pealu3ylollee KyauHapHyi mnpoaykuuio. Ilo accopTtumeHnty
pearu3yeMbIX OJIF0J] CTOJIOBBIE Pa3/ICISIFOTCA Ha OOIIETo THIIA U JUETHIECKYIO.

CrosioBasi paziarouHasi (KyJuHApHs) - TPEANpPUATHE MHUTAHUSA, PEATH3YIOINIee MPUBO3ZUMYIO
TOTOBYIO KYJTUHAPHYIO TIPOAYKIIHIO.

3akycouHasi - TPEANPUITHE TMHUTAHUS C OTPAHUYCHHBIM ACCOPTUMEHTOM OJIIOJ HECI0KHOTO
MPUTOTOBJICHHUSI, PEAHA3HAYCHHOE JIJIS OBICTPOTO oOCTy)kuBaHuUs noceruteneid. 1o accopTUMeHTy
peann3yeMoil TMPOIYKIMU 3aKyCOUHBbIE TMOAPA3IEAIOTCS Ha NPEANpuUaTds OoOLero Tuma Hu
CHEIUalIM3UpPOBaHHbIC: TMEIbMEHHYI0, COCHCOYHYIO, OJMHHYIO, THPOKKOBYIO, TOHYHKOBYIO,
yeOypeuHyo, MAaNUIBIYHYI0, YaHYH M Tp.; M0 THNY Ppeaju3alud - 3aKycOodHas, OHuCTpo,

kaderepuii 1 T.1.

Takxe B MHyCTPUH OOIIECTBEHHOTO MUTAHUS BBIICTSIOT CIEAYIOIINE TTOHITHS:

[Ipeanpusitue NUTAHUSI KOMILUIEKCHOE - O0OBbEIMHEHUE B €UHOM KOMIUIEKCE Pa3JIMYHBIX THUIIOB
MPEANPUITHI TUTAHKS, HAIPUMEDP: PECTOpaH, Kade, 3aKyCOoUHast U Mara3uH KyJIMHAPUHU.

CeTb npeanpuaTHii MUTAHUS - €IUHOYIIPABIIIeMas IPYIa B3aUMOCBSI3aHHBIX OPTraHU3allMOHHO U
TEXHOJIOTHYECKH MPEINPUITUA THUTaHUS C HEOOXOJMMBIMH COMYTCTBYIOMIMMH MPEINPHUITHIMUA
(Hanpumep, «MakIOHATBACH, «EIKU-TIATKK).

CucremMa npeanpusiTUii NMUTAHUSL - COBOKYITHOCTh TPEANPUITHI THUTaHUS B TOpPOAEC WM B

paccMaTpuBa€MOM aIMUHHUCTPATHUBHOM OKPYTC, paﬁOHe.

1.2. NoKa3aTenun coymasibHO-3KOHOMUYECKOro Pa3BUTHUA Poccuu
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Prinox O6H.I€CTBCHHOFO IIUTaHMUA, KaK OJHa U3 COCTAaBIAIOIINX pOCCHfICKOfI 3KOHOMHMKH, HAXOOUTCA

104 BJIMSIHHUEM OCHOBHBIX COLIMAJIBHO-3KOHOMHNYCCKHNX rokasareiieil B Poccun.

Ha pa3Burne >KOHOMHKH B LIEJIOM, @ B YaCTHOCTU Ha Pa3BUTHE OTIEIIbHBIX PHIHKOB BIUSIOT B
HIEPBYIO OYepe/ib CleAyIoUe (PaKTOphL:

e Bnyrpennuii Banosoii npoaykt (BBII)

e [IpoMbIUIEHHOE TPOU3BOACTBO

e VYpoBeHb HHPIAINN

e VYpOBEHb JOXO/I0B HACEJICHUS

e VYpOBEHb 3aHATOCTU HACEJICHUS

e Po3HHYHAasA TOPTOBJIA
BHyTpeHHMI BasioBoM npoayKT (BBIM). NMpoMbiwieHHoe NpoM3BOACTBO
Anarpamma 1. [uHammka BBIl 3a nepuop 2002-2009 rr. B HOMMHaJbHbIX LEHaXx,

MApA. py6., U Temnbl pocTa, %

YpoBeHb UHpAaUMU

3a suBapb-nekadbpp 2009 roma wHOIANMS HAa TOTPEOMTENHCKOM phIHKE cocTaBuia 8,8%, 4To
SBJISIETCSI CaMbIM HU3KWUM 3HadyeHueMm, HaunHas ¢ 1991 roga. OTHOCUTENBHO MPEIIIECTBYIOIIETO

roaa I/IH(pJ'IHI_II/IH CHHU3HMJIaCh Ha 4,5 II.I1., YTO ABJIACTCA 6CCHpCI_ICILCHTHBIM a1 Poceun.

YpoBeHb 40X040B Haces/ieHUA
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PazBuTHe phIHKAa OOIIECTBEHHOTO MHUTAHUS HAMPSMYIO 3aBUCHUT OT POCTa JOXOJOB HAceJeHHs. 3a
nepuog ¢ 2002 r. mo 2007 r. peaibHO pacHoJiaraéMblii CpeHEro0BOM 10X01 HaceiaeHus: Poccun
BBIPOC MTPAKTHUYECKH B 3 paza U y MY>K4YHH, U Yy xeHIuH, 1ocTuray $6 137 u $3 715 Ha yenoBeka
COOTBETCTBEHHO. J[0J1s1 pacXo10B Ha OOIIECTBEHHOE MUTAHUE B JIOXOAAaX HACEJICHUS HA MPOTSHKCHUN

7 €T IeMOHCTPUPOBAA MOJOKUTEIbHYIO JUHAMUKY.

YPpoBeHb 3aHATOCTH

BnusiHue 5KOHOMHUYECKOT0 KpU3Kca Ha PHIHOK TpyZda Hadanoch yxe B koHie 2008 roga. CHmkeHue
CIpoca Ha TPy MPHUBEIIO K TOMY, YTO YMCJICHHOCTh 3aHATHIX B 3KoHOMHUKE B 2009 rony cHU3UIIACh
Ha 1,5 MiH 4en. u cocraBwia 69,4 MiH Yen. DTH JIIOIU TOMOJHWIA COO0HM psapl 0e3pabOTHBIX.
CpennerosoBass 4YUCICHHOCTh 0Oe3paboTHBIX cocTaBwia B 2009 romy 6,3 muin uwen. (8,4%

3KOHOMHNYCCKHN aKTUBHOI'O HaCCJ'IeHI/IH).

Po3HnuyHnasi Topros.is
O6opot poszunyHoit Toprosiu B 2009 rony coctasui 14,5 tpaH py6., unu 94,5% x 2008 rony.
bonee 3HauuTenbHO CKaszalnoch — MOTPEOUTENBCKOE IOBEAECHHE  HAa IOTPEONEHUM  YCIIyT

OOILIECTBEHHOT0 MUTAHUS - 32 YKa3aHHBIN NepuoJ] UX 00beM cokparuiics Ha 13,5%.
1.3. XapaKTepMCTMKa PbiHKa O6LI.I,eCTBeHHOFO NMUTaHUA

[To nanueiM @enepanbHoit Ciyx6b1 ['ocynapcTBennoit Cratuctuku, Ha Havano 2009 roxa B Poccun
HACYUTHIBAIOCH OKOJIO 34,2 ThiC. 3aBEACHUN OOILECTBEHHOIO MUTAHMS, POCT IO CPaBHEHUIO C
HagaioM 2008 rtoma cocraBmin okono 20%. Ilo omeHkaMm JKCIepTOB, TMOCIAE OKOHYAHUS
SKOHOMMYECKOTO KpH3HCa, B KPYNHBIX ropoaax Poccum Moxer ObITh peain30BaH MOTEHLHUAN

yBeIUeHns peHKa 10 300-500%".

! http://www.pitportal.ru/market_research/6638.html
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1.4. Bavaowme U cMeKHble PbIHKU

Bauawowme pbiHKK

Cpenu ppIHKOB, OKa3bIBAOIINX BJIMSHUE HA UCCIEAYEMbIH, MOKHO BBIJIEIUTh CIEAYIOIINE: PHIHOK
MPOJYKTOB MUTAHUS U PHIHOK 000OPYHAOBaHUs JUIsl OOIIeCTBeHHOTO nuTanus. OQHON M3 OCHOBHBIX

npo0JieM, ¢ KOTOPOM CTaJKUBAIOTCS 3aBEJCHUSI OOIIECTBEHHOTO MHUTAHMS, SIBJISETCS POCT IIEH Ha

MMPOAYKTHI.

PbIHOK NpoAYyKTOB NMUTaHUA

[InmeBass MPOMBILIIEHHOCTh - OTPACHb JIETKOM MPOMBIINUIEHHOCTH, COBOKYITHOCTh IPOHM3BOJICTB
MUIICBBIX MMPOJYKTOB B TOTOBOM BHUJEC HJIM B BUIC MOITY(HaOPUKATOB, a TAKKE TAOAUHBIX W3JCITHMA,
MbIJIJa M  MOIOUIMX  CPEACTB, MappIOMEpHO-KOCMETHYECKOW mpoAaykuuu. B cucrteme
arpoNpOMBIIIJIEHHOIO0 KOMIUJIEKCAa TNHUINEBas MPOMBILUIEHHOCTh TECHO CBA3aHA C CEJIIbCKUM
XO3SIMCTBOM, KaK TOCTaBIIMKOM CbIpbsi, W C ToproBied. YacTe oTpacieil nHIIEeBOH

IIPOMBILUIEHHOCTH TATOTEET K CBIPEBBIM PailOHaM, Ipyras 4acTh - K palilOHaM l'IOTpe6J'I€HI/I$I.2

Ta6amua 1. Bbinyck Ba*KHEMLIMX BUAOB NPOAYKLMU NULLEBOM MPOMbILLJIEHHOCTH

PoiHoKk 000pynoBaHus 1J1sl 3aBe/leHUid 001eCTBEHHOT0 MUTAHMS
B 3aBucumocTH OT MecTa HCHOJB30BaHUS, OOOPYIOBAaHHWE ISl TPEANPUITHI OOIIECTBEHHOTO

INHUTaHUA MOXKHO p3.36I/ITB Ha CJIICAYIOIIUEC MMOATPYIIIIbI:

2 http://ru.wikipedia.org/wiki/ITnieas._mpoMBIIIICHHOCTS
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CMe’KHble pbIHKMH

B kadecTtBe CMEXHOTO PBIHKA JIsI HCCICAYEMOI'O BBICTYIIACT PBIHOK 3aBe,I[€HI/Iﬁ O6I]_[CCTBCHHOFO

nuTanus B popmare dact-dbyna (quick service restaurants).

CermeHT quick service restaurants (fast-food)

1.5. Pe3ioMe no paspgeny

10
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2. CtpyKTypa PbiHKa

3.1. CermeHTauyma PbiHKa No BUAaM ycnyr

CoBpeMeHHBIII PBHIHOK OOIIECTBEHHOTO NHTAaHUS MPEJCTAaBICH CIEAYIOMmeld Kiaccudukanuein

NPEINPUATHI:

1. MyasTtudopmaTHbie pecTtopaHHble 1oMa (restaurant houses)
JlaHHble  XOJAMHIOBBIE CTPYKTYpbl pa3BUBAIOT  pa3jIUYHbIC HampaBieHUs U (OpMaThl
0O0IIECTBEHHOI'0 MMUTaHUs MapajUIeIbHO: OT PECTOPaHOB U (pacT-Pya0B 10 COLMANBHOTO MUTAHUS U

KeHTepuHra. ...

2. KeiitepunroBble komnanuu (event catering)

3. IlpexnpusiTusi KOPNMOPATHBHOIO KelTepUHIa M YyNpaBjieHHs HenmpoQUWILHBIMH
aktuBamu (caterers and purchases)

MHorue u3 KpymHbIX UTPOKOB MPOo(hecCHOHATEHOTO KOPIOPATUBHOTO KEUTEPUHTa MPEI0CTABISIOT

yCIyry OOIIECTBEHHOTO MUTAHHUS OPraHU30BAaHHBIM KOJUIEKTHBAM HAapsSAy MO MHOTUMHU JPYTHUMH

ycllyraMu YOpaBJIeHUsI U 00CIy>KMBaHUsI HENPOPUIbHBIX aKTUBOB PA3JIMYHBIX KPYIHBIX KOMIaHHM.

4. He3aBucumble (0OAMHOYHBIC) NMPeINPHUATHSA OOIIECTBEHHOI0 NHUTAHHS, B TOM 4YHUCJe
cemeiitHoro ¢opmara (independent)
Jlannble peanpusTus IBIsA0TCA CyObeKTaMu Majloro 6usHeca. YuciaeHHOCTh paOOTHUKOB — OT 3 110
20-30. ...
5. Cetu pectropanoB 6bicTporo nutanus (fast food/ quick service restaurants)
Cetn OBICTPOTO MHUTAHUS TPEICTABICHHBIM TPAHCHAMOHAIBHBIMUA KOPHOPALUAMHU (TaKUMH Kak
Subway, Mc Donald’s, KFC) u oteuectBeHHbIMU HUTpokamu («Tepemok», «PyOnb», «Pukma u

Bany, «IIsmka», «My-My», «Pycckuii crony, «Kpomrka Kapromkay, npyrue). ...

11
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6. Ceru pecTropaHoB JeMOKpaTu4HOro gopmara (casual)
CeTn pecTopaHOB AEMOKPATUYHOTO (opMaTa MpeCTaBICHBI CETIMH PECTOPAaHOB, KOEeH, CYIIu-
0apoB, MUIIEPHA, CTEHK-XaycoB, (UII-XaycoB, TabOB M IpyruMu (opMaTaMu CO CPETHHM YEKOM

1o 1000-1500 pyGuet.

Mmnuorune OKCIICPTHI BBIACIIAIOT B Ka4€CTBE CaMOCTOATCIBHOI'O CEIrMCHTa T.H. A€MOKPaTHUYHbIC

pecTopaHbl 6bICTpOro odcayxuanus (quick&casual / fast casual) ...

PGCTOpaHBI cermenra casual npeajiararoT MmoJIHOC O6CJIy>KI/IBaHI/Ie, HO B OTJIMYHC OT IMIPCMHAJIbHBIX

PECTOPAHOB UX KYXHS MCHEC N3bICKAHHA U YHUKAJIbHA, MHTCPbCPLI Ooiee JACMOKPATHUYHBI. ..

7. CeTH pecTOPaHOB NMPEMHAJIBHOr0 U NMpUBHJIernpoBaHHoro cermenrta (fine dining and

luxury)

JlaHHBIN cerMeHT OOIECTBEHHOTO TUTaHMsI B HAKOOJIbINEH cTerenn nocrpanai B kpusuc 2009-2010

rr. B Poccun HacuuteiBaercst okoio 3000 momoOHbIX 3aBeaeHumid. Jlons cermenTa — meree 1%.
8. Ilpeanpustusi counajbHoro nutanus (institutional catering)

9. Tloapa3neseHusi OOIIECTBEHHOr0 NMUTAHUSI NPH CETAX NMPOAYKTOBOro pereiiia (retail
food service)

10. Mpeanpusitus yauuHoro nutanus (street food)

11. IlpeanpusiTus nuTaHUA HA TpaHcnopTe (sky catering ad train catering)

12
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12. IlpeanpusiTUS NUTAHUSA NPH HenpoUIbHBIX KOMMeEpPYECKMX CTPYKTypax (central

kitchens)

13. llpeanpusitus nutanus B orensx (hotel restaurants and room service)
14. TlpennpusTHs NUTAHUS B CAHATOPHO-KYPOPTHBIX Yupe:xaeHusx (medical catering)

15. lIpeanpustus npuaopoxuoro nuranus (highway cafes)
..%.

16. [IpeanpusATHS MO BBIMYCKY roToBOIi e1bl (ready meals production)

Ta6bnmua 2. [lonn pasIMYHbIX CErMEHTOB B COBOKYNMHOM 060poTe 06LeCcTBEHHOro

nuTaHua, %

Ha PBIHKE O6H_ICCTBGHHOFO NHUTAaHUA TaKXKE CYIICCTBYCT KJIaCCI/I(l)I/IKaIII/IH 3aBeJleHuH 1o (bopMe

oocay:xxuBanus kianentos: free flow, buffet (mBeackuii crom), food court, catering u apyrue.

Taxxe  mpenmpustThss ~ OOLIECTBEHHOIO  MHTaHUS  MOXHO  KiaccuuuupoBaTrb 1O
CHEeNHAIN3ANMI/KOHICNINY 3aBe]eHHA:

e Kodeiinu;

e [lumuepunu;

e [luBHBIE pecTOpaHbl U Na0HI;

e bumHHBIE pecTOpaHsl;

e Cymu-6apsr;

e JIpyTHE.

13



-

TenedoH: (495) 720-13-80
"X‘apKeT E-mail: info@marketanalitika.ru
HaJINTUKa www.marketanalitika.ru

IIo KOJIUYECTBY 3aBeHeHHﬁ, paﬁoTamumx moa OAHUM GpeHHOM, BBIACIIAIOT CCTCBBIC U HCCCTCBLIC
3aBCACHUA. I[anee nog CETEBbIMHU 3aBCACHHUAMHU CICAYCT ITOHHUMAThb boiee TpEX SaBCHeHHﬁ,

paboTaIIKX MO OJHUM OPEHIOM.
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3.2. leHoBaAa cerMeHTauua Ha PbiHKe

LleHOBas MONMTHKA 3aBEICHUS 3aBUCHT OT HECKOJIBKUX (haKTOPOB:
e Tumna 3aBenenus (pectopat, 6ap, dact-dyxa, kade, CTOJIOBAsS U TaK Jajiee);
e VYpoBHS 00CTYKHBaHUS;

e Mecra pacnoyIOKEHHUS;

e Jlpyrux (akTopos.

3.3. Ce30HHOCTb Ha PbiHKe

Ce30HHOCTD NPpUCYTCTBYET BO BCCX CCIMCHTAX MHCCICAYEMOI'O Prinka, kak XapaKTCpHas

0COOEHHOCTh BCETO PhIHKA OOIIECTBEHHOTO MUTAHUS. ...

3.4. Pe3loMe no pasgeny

15
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3. OCHOBHbI€@ KOJIM4YECTBEHHbIE XapaKTepucTtmuku PbiHKa

3.1.Casual Dining

Cornacno uccnenoanuio Euromonitor B mepuon ¢ 2002 r. mo 2007 r. pacxojsl HaceleHHs Ha
pecTopaHHOe OOCTy)KHMBaHHE BBIPOCIH B 6 pa3 u gocturiau $155 va nymy Hacenenus B 2007 T.
OTHollleHHE K MHUTAHUIO BHE JOMa B OOJIBIIMHCTBE CIy4YaeB MOJIOKUTEIbHOE, YTO BBI3BAHO

IIO3UTUBHOU ,Z[I/IH&MPIKOﬁ J0XO0O0B U OTpaHUYCHHBIM CBO60,Z[HI)IM BpPEMCHEM. ...
Ta6aunua 3. Konnuectso full-service pectopaHoB B Poccum B 2003-2008 rr., wr.

Ta6bnmua 4. O6bemM pbiHKa full-service pectopaHoB B Poccum B 2003-2008 rr., MaH

pyo6.

Anarpamma 2. PocT KosiM4yecTBa AeMOKpaTUYHbIX pectopaHos B 2003-2008 rr., wr., U

ux gonsa B o6wem KonmyectBe full-service pectopaHos, %
3.2. CermeHT Quick&Casual / Fast Casual

B 2009 roxay, Ha ¢oHe cnana B MHAYCTpUM oOIIenuTa B 1eiaoM, Habmomancs 10-15%-ubril poct
orepannuoHHON mpuoObUTH UrpokoB cermenta (uick&casual / fast&casual («I'pabmu», «Enxu-
MManku», «My-My»). JlaHHOe OOCTOSTEIBCTBO OBLIO CBA3aHO C BHEAPEHHEM MPOTPaMM
pecypcocOepexeHusi, COKpalleHHusl u3AepkKeK. XelaiiHepel pblHKa (Hampumep, «My-My»)
BOCIIOJIb30BAJIUCh CUTYalllel Ha PhIHKE KOMMEPUYECKON apeH/1bl U OTKPBIIN HOBbIE TOUKH B MOCKBe,

Cankr-TlerepGypre u apyrux ropogax Pocenn.?

O6wvem cermenta quick&casual / fast&casual peiaka oOmiectBenHoro mutanus B 2009 romay

COCTaBuII ...

3 http://www.magnatcorp.ru/articles/industry/
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3.4. Pe3oMe no pasgeny
4. KoHKYpeHTHbIX aHanu3 PbiHKa

4.1. KOHKypeHUHMA Ha PbiHKe

OcHOBHBIM UTPOKOM B cermeHTe Casual sisisiercst kommanusi «Pocunrep Pecropantc XomauHry,
kotopas BMecte ¢ Poctukc-KFC Bxoaut B xommunr Rostik’s International Inc. J{ons «PocunTep
Pecropantc Xoaauur» Ha poccuiickoM peiHke casual dining (Bkimrouas cerment fast casual) 8 2009

4
I. B HaTypaJbHOM BbIpaxkeHHH cocTaBuiia 16,7% npotus 14,6% rogom panee.

Anarpamma 3. [loiM KpynHeMIWKMX MrpoKoB cerMeHToB casual dining u fast casual B
2009 r.,%

B PocuHTEp
B HoBMKOB rpynn

M BecraueHTp

M apyrue

McToYHMK: JaHHble KoMnaHui «Benec Kanutan», «PocuHTep PecTtopaHTc XonauHr»

Anarpamma 4. [lonmM KpynHeMwwmnx Mrpokoe cermeHTta casual dining r.Mockebl B 2006-
2008 rr.,%

MCTOYHMK: faHHble KoMnaHun «Benec Kanurtan»

4
Ilo nanaeiM koMnanuu «Benec Kamuram
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Kpynueiimumu cetsimu poccuiickoro cermenta Casual Dining siBastiorest:

e |L Patio;
® «[Tnanera CyIHI/I»;

Kpynueiimumu cetsimu poccuiickoro cermenta Fast Casual siasiiores:

o «CoOGappo»,
o «Bunka-Jloxka» u «lleuku-JIaBoukuy;

KpynHeimmmu ceTsiMu pocCHiiCKOro pbIHKAa Ko(eeH SBJIAIOTCS !

o «Kode Xaycy,

4.2. On1caHue npoduaen KpynHemwmnx Urpokos Ha PbiHKe

CermeHT Casual Dining

«PocuHTep PecTtopaHTC XOonAUHr»

http://www.rosinter.ru/

Vpasnstomas komnanusi - «Pocunrep Pecropantc Xonauar» («PocuHTep») — nuaupyromias
KOMITaHHUSI B CETMEHTE CETEBBIX CeMEHHbIX pecTopaHoB Ha peiHke Poccun n CHI'. Akuuu komnanuu
Toprytotrcst Ha GouaoBeix oupkax PTC u MMBB. Bripyuka komnanuu B 2009 . coctaBuia 8342

MJTH pyO0., 0011Iee KoJIm4ecTBO coTpyaHuKoB — 8050. OO0IIee KOIMIecTBO pecTopaHoB — 353.

HanpaBneHuAa u 6peHabl KOMMNAHMK
Cpe,Z[I/I OCHOBHBbIX 6peHI[0B XOJIAWHTAa MOKHO BBIJICIIUTH CIICAYIOIIHNC:

e |IL Patio;
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o «[Inanera cymm» ;

e TGI Friday’s;

o «Cubupckas Koponay,
o 1-2-3 kade;

e Costa Coffee;

e U npyrue.

IL Patio - ceThb CeMEHHBIX PECTOPAHOB HTAJIBSIHCKOW KYyXHH, Kbl M3 KOTOPBIX MPEACTABIIACT
onuH u3 ropoaoB Uramuu. Iepesiit pecropan IL Patio (¢ mepebim HasBanuem «Ilatuo IMurmay Obut

oTKpHIT B 1993 rony), peOpenaunr cetu 6611 ocymectsieH B 2005 rony.
[Tepssiit pectopan cetu «Ilnanera Cymuny» Obu1 OTKpHIT B Mockse B 1999 rony.

T.G.l. Friday's - 310 MexayHapoaHas CeTh PECTOPAHOB aMEPHKAHCKOW KyXHH, IpeiJiararoras
0071 ¥ HAaNMTKU B amepukaHckux Tpanuiusx. [lepseni pectopan T.G.1. Friday's B Poccun 6bu1

OTKpBIT B Mockse B 1997 rony.

Cetrp pecropanoB «Cubupckas Kopona» pa3BuBaeTcs 10 JHMIICH3UOHHOMY COTJIAIIEHUIO C
koMmmanueit Sun InBev, nmpousBopsiieil oqHOMMEHHOE MUBO. BU3UTHON KapTOYKON PECTOPaHOB,

O(l)OpMJ'ICHHBIX B CTHJIE aHTJIMHCKOTO na6a, SIBJIIETCS OOJIBIION BLI60p COpPTOB IIMBA.

«1-2-3 xade» - ceThb pecTOpaHOB, TIe MPEICTaBICHA TPAAWIIMOHHAS pycCKas KyXHS Ha
coBpeMeHHBI MaHep. Ha3BaHue cet 0OBITPBIBACT TPATUITMOHHOE JICJICHHE PYCCKOTO 3aCTONbS Ha

«IIEPBOE», KBTOPOE» U KTPETHEN.
Ha Tteppuropun Poccun cers xodeen Costa Coffee paszsuBaer OOO «bpaBa», coznaHHoe B

pe3ynbpTaTe corjameHuss Mexay Opurtanckod kommanuedn Whitbread u «Pocuntep Pectopantc

Xonnmuary. Cers Costa Coffee BxoauT B msTepky KpyMHEUIINX MEKIYHAPOAHBIX CeTell KogeeH.
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dopmar 3aBeaecnuii — coffee shop (out of service) — ne mpemycmaTpuBaeT 0OOCTYXHBaHHUE 32

CTOJIHNKOM.

JononHuTeNbHble yCayrm

Opranu3anyst KOpIopaTUBHOTO MTUTAHUS;
JlocraBka enpl;

Opranuzanys 6aHKETOB.

Feorpacdua pacnpocTpaHeHUA ceTH

IL Patio — 139 pecTtopanoB

MockBa 1 MocKoBCKast 00J1acTh — 75 peCTOpaHOB,;
bapnayn — 1 pecropas;
ExarepunOypr — 3 pecropana;
HBanoBo — 1 pecropas;

Kazansb -2 pecropana;

Kpacnonap — 1 pecropan;
KpacHosipck — 2 pecropaHa;
Hwxuuit Hosropon — 1 pecropan;
HoBoky3nenk — 1 pectopas;
HoBocubupck — 4 pecropana;
Omck — 2 pectopaHna;

ITepmb — 2 pecropana;
PocToB-Ha-/lony — 2 pecropaHa;
Camapa — 5 pecTopaHOB;
Cankrt-IletepOypr — 5 pecTopaHoB;
Coun — 2 pecTopaHna;

Crasponons — 1 pecropas;

Cypryt — 1 pecropan;
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TonwsTT — 1 pecTopan;
Tromenb — 1 pecTopan;
VYnbsiHOBCK — 1 pecTopas;
benopyccust — 3 pecropana;
Benrpust — 1 pecropasn;
Kaszaxcran — 8 pectopaHoB;
JlaTBUs — 6 pecTOpaHOB;
YKpauHa — 5 peCTOpaHOB;
Yexust — | pecropan;

Ocronus — 1 pecropas.

«Ilnanera cymm» - 129 pectopaHon

MockBa u MockoBckast 0651acTh — 69 pecTopaHoB;

bapnayn — 2 pecropana;
ExarepunOypr — 3 pecropana;
HBanoBo — | pecropan;

Kazanp — 3 pecropana,;
Kpacnonap — 1 pecropan;
KpacnHosipck — 1 pecropasn;
Hwxnnit Hosropon — 1 pecropan;
HoBocubupck — 5 pectopanos;
Omck — 2 pectopana;

ITepmb — 2 pecTopana;
PoctoB-Ha-Jlony — 1 pecropan;
Camapa — 5 pecTopaHoB;
Cankr-IlerepOypr — 6 pecTopaHoB;
Couu — 1 pecropan;

CraBponons — 1 pecropasn;

TenedoH: (495) 720-13-80
E-mail: info@marketanalitika.ru
www.marketanalitika.ru
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Cypryt — 1 pectopas;
TonwsiTT — 1 pecTopan;
TromeHb — 2 pecTopana;
Ya — 1 pecropan;
benopyccust — 4 pecropana;
Benrpus - 1 pecropas;
Kazaxcran — 7 pecTopaHoOB;
JlatBus — 3 pectopaHna,
[Tonpma — 1 pecropan,
VYkpauna — 1 pecropasy;
Uexus — 2 pectopana;

Ocronus — 1 pecropas.

TGI Friday’s — 30 pecropanoB

MockBa 1 MockoBckast 061acts — 13 pecTopaHoB;
Owmck -1 pectopan;

Cawmapa -1 pecropas;

Cankr-IlerepOypr -2 pectopaHna;

benopyccens — 1 pecropasn;

Benrpus — 2 pecropana;

Kazaxcran — 2 pectopaHna;

JlaTBus — 2 pecropana;

[Tonpma — 1 pecropan;

VYkpauna — 2 pecropaHa;

Yexus — 3 pecTopana.

1-2-3 Kadye — 6 pecropanoB

MockBa 1 MockoBckast 00J1acTh — 5 pecTOpaHoOB;

TenedoH: (495) 720-13-80
E-mail: info@marketanalitika.ru
www.marketanalitika.ru
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e (Cankr-IleTepOypr — 1 pectopaH.

Costa Coffee — 21 pecropan
e Mocka u MockoBckas 061acth — 16 pecTopaHos;

e Cankr-IlerepOypr — 5 pecTropaHos.

Cudupckas kopona — 19 pecropanon
e bapnayn — 3 pectopana;
e KpacHosipck — 2 pectopaHna;
e HoBoky3Heuk — 1 pecropas;
e HoBocubupck -1 pecropas;
e  OMcK — 6 pecTOpaHOB;
e [lepwms -1 pectopan;
e (Cawmapa — 1 pectopan;
e Cankr-IlerepOypr — 1 pectopan;
e Couu — 1 pecropas;

e Tromens — 2 pecropaHa;

MecTa pacnosnoxeH1a U cpeaHAA Naowaab
IL Patio
Konnernmus IL Patio — 3To wurambsHCKHMIA ceMeitHblli pecropan casual dining. 3aBenenHus

pecropanHoii cetr IL Patio umerotcst mpakTHuecku B KaxaoM paiione MockBbl. CpeiHssl TUIonann

— 300 kB. M.
«Ilnanera cymm»
Cpenuss momanb — 300 kB. M. (200 — 350 kB. m). JloBosbHO uacTo 3aBenenus IL Patio u «[lnanera

CYIIINY PACTIONATalOTCs B €IMHOM KOMILIEKCe mtomaasio 6onee 600 kB. M.

TGI Friday’s
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Imomane 3aBenenmii MoxeT coctaBiiath 150-350 kB. M.

Bcee 3aBCACHUA MOTYT paciojaratb B 3JaHUAX TOPIOBBIX W TOProBO-Pa3BJICKATCIIBHBIX LHCHTPOB U

ApYTux 3I[aHPII>i, OJHaKO BCEraa ABIAIOTCA CaMOCTOATCIbHBIMU 3aBCACHUAMU HE BXOOAIIUMHA B (by,[['

KOPT.

Costa Coffee

[Tnomanes kodeiinu B cpeanem coctasisieT oT 40 1o 200 kB. M. Kodeitnu pacnonararorcs B eHTpe

TOpOJ0B, a4 TAKIKC B TOPIrOBbIX U 6I/I3HCC-IICHTan.

MNnaHbl pasBUTHA

CTpaTeFI/I‘leCKaH LECJIb XOJAUHI'a — YCUJICHUC JINACPCTBA B Poccuu u CTpaHax CHI'. IIath OCHOBHBIX

KOMIIOHCHTOB CTPATCI'ud XOJIAWHIA:

VBenuyeHue NPUCYTCTBHUS KIIOUEBBIX OpEHJOB Ha YyXKe€ OCBOEGHHBIX pBIHKAX H
OJIHOBPEMEHHOE OTKPBITHE HOBBIX TEPPUTOPUH.

Pa3Butue HOBBIX OpeHI0B U JOPMATOB PECTOPAHOB.

[ToBbIIeHNE TOATBHOCTH MOTPEOUTENEH U y3HABAEMOCTH OPEHJIOB.

[locTosiHHOE yBenMueHHe MPUOBUIBHOCTH U 3()(PEKTUBHOCTH MPEANPUITHH 3a CueT
ONTUMH3ALMK YIPABICHUS PacXolJaMH, CO3JaHMsl PECTOPAHHBIX KOMILJIEKCOB, a TaKkKe
UCIIOJIb30BAaHUSl CHCTEMbl JIMLEH3UPOBAHMS M MpPaBWIbHOM MOJIMTUKM B 00JacTH
YIIPaBJICHUS YEIOBEYECKUMU PECYPCAMHU.

Pa3Butne Ou3Heca myTeM BBITOAHBIX NPUOOPETEHHH PECTOPAHHBIX CETEH C XOpOIIUM

MECTOPACIIONIOKEHUEM 00HEKTOB

pynna KkomnaHMM Apkagma HoeBukoBa

KpynHeHwme cet KoeeH
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4.3. Pe3omMe no pasgeny

OCHOBHBIM UTPOKOM B cermenTe casual sisisiercs kommnanus «Pocunrep Pectopante Xoaauury, - ee
J0JIs1 Ha poccuiickoM peiHke casual dining (Bkimrovas cerment fast casual) 8 2009 r. B HaTypaibHOM
BbIpaKEHMHM cocTaBwia 16,7%. CneayroliuM KpyNHBIM HIPOKOM SBJSETCS TIpyNNa KOMIAHUN
Apkanus HosukoBa - 4,3% pblHKa B HaTypajJbHOM BBIPAKEHHUH. 3aMBIKA€T TPOWKY JHUAECPOB

cermenTa casual «Becra 1ieHTp HHTEpHEHIITHIY, 1071 KoTopoii B 2009r. coctaBuia 3,7%.

5. AHann3 pbiHKa cObITa

5.1. BAMAHWe Kpu3uca Ha noBegeHue notpeburenen

[Iuranue BHE oMa, HE yCIIEB BOMTH B MPUBBIUKY Yy OOJBIIMHCTBA )KUTEJIEH CTPaHbl, CTAJIO €1Ba JIU

HE HCpBOﬁ craTbel Pacxoa0B, OT KOTOpOﬁ UM IMPHUIIOCH OTKA3aTbCA.

5.2. OnucaHne noTpebnTeIbCKUX CErMEHTOB

Ha pbiHKe 1eMOKpaTHYHBIX PECTOPAHOB MOKHO BBIJIENUTH 2 MOTPEOUTENHLCKUX CETMEHTA!
e B2B-cermenr

e B2C-cermenr

Haubosnee nonynsipasiMu yenyramu aist B2B cermenTa sBnsitoTest:
e [lonHast nuiam yacTU4Hask KOMIIEHcAlMs 00€10B KOMIIAHUSIMH CBOMM COTPY/IHHKAM;
e Opranuzanus KOprnopaTUBHBIX TOP>KECTB;

e KeiitepuHr (B 0COOCHHOCTH, TOCTaBKa 00E/IOB).
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VY notpebuTeneit — GU3NISCKUX JIHII TOCEIIEHUE PECTOPAHOB CBSA3aHO CO CJICAYIONIUMHU LEIISMHU:
® TIPOBENICHHE JIOCYTa, OPraHU3alus BCTPEY,

e uTaHue B 0OEICHHBII epephIB

Aunarpamma 5. Hanbonee nonynspHbie MecTa NUTaHMA B 06eAeHHbIM nepepbiB, % OT

Y1cC/ia OonpoLleHHbIX
5.3. Pe3lome no pasgeny

B 2009 romy naOmromanoch JanbHEWINEE COKpAlllEHUE 4YHUCIIa TOCETUTENeH pEecTOpaHoB
JeMOKpAaTUYHOTO cermMenTa. B okTsaOpe 2009 roma moinsi COKpaTUBIIMX PAcXO/bl HA MHUTAaHHE BHE
JloMa POCCUSIH cocTaBisuia 52%. 3HAUUTEIIBHO COKPATUIIUCH PACXO/Ibl KOMIIAHUNA HA TUTAaHUE CBOUX

COTPYAHUKOB U MTPOBCACHUC KOPIIOPATUBHBIX MepOHpI/IHTI/Iﬁ.

6. BbiBOgbl U peKOMeH[auuu no uccienoBaHnA

6.1. OcHOBHble TeHAeHUMH PbiHKa

Hepqu/IanM TCHACHIIUN PBIHKA O6H_IeCTBeHHOFO IMUTAaHUA B TEJIOM MU B HCCICAYECMOM CCITMCHTC
JaHHOT'O pbIHKA:
L4 HeHaCBIH_[eHHOCTB PBIHKA OGIHGCTBCHHOFO IMUTAHUA, HAIAYHUEC BBICOKOI'0 MOTCHIMAJIA pOCTa
B ocobenHocTu B cermenTe fast food, fast casual u casual dining

e Coxkpamenue obopora obmiectBeHHOro nutanus B 2009 roxy
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OcHOBHBIE TCHACHIIMN HAa KOHKYPCHTHOM I10JIC:

e Pocr nonu cereBoro cermeHTa. Boicokas KOHIIEHTpaIUsl CETEBbIX UIPOKOB XapaKTepHa JIs

KpYIHBIX peruoHoB Poccum.

° TCH,L[GHLII/ISI KOHCOJIM Al Ha PBIHKC.

TenaeHMu B MOTPEOUTEITHLCKOM CErMEHTE:!

e (CokpamieHue KOJIMYECTBA IIOCEHICHMH HM CYMMBI CpPEIHEro 4YeKa B 3aBEACHUSIX

0O0IIECTBEHHOIO ITIUTAHUS

6.2. PESTEL-aHanM3 pblHKa

[aHHbll BuO aHanuMsa BbISIBNSIET 3Ha4YMMble ANS Pas3BUTUSA pblHKA (akTopbl, a Takke

npeacrtaBsnAaAeT OUEHKY CTENEHU BJINAHNA 3TUX (*)aKTOpOB Ha n3y4yaemytro oTpacrib.

Ta6nmua 5. PESTEL-aHanu3 pocCMMCKOro pbiHKa A€MOKPATUYHBIX PECTOPaHOB

S Couuanabnbie GpakTOpbI

VYXy/ieHne MaTepraaIbHOT0 MoJ0XKeHus Haceaenus Poccu (-)
CMeleHue crpoca B CTOPOHyY 0oJiee AeHIeBhIX BHAOB Msica (-)
T Texnonornueckne GpakTopbI

E DJxoHomMunueckme pakTopsbl ‘

E ®akrtopsl okpy:xkaloeii cpeabl ‘

P Ilonutunueckue pakTopbl

L IIpaBoBbie pakTOpbI
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Taku oOpazom, cpenu (akTopoB, 0JArONPHUATCTBYIOLIUX PA3BUTHIO PHIHKA MOXXHO OTMETHUTH

CJICTYIOIINE:

Cpenu npo06JiemM, ¢ KOTOPIMU CTAIKUBAIOTCS UTPOKU PhIHKA MOKHO OTMETHTH:

6.3. PUCKn 1 6apbepbl PbiHKa

IV. PE3FOME NO UCCIEAOBAHUIO
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MEPEYEHb TABAIML, U AUATPAMM

Huarpamma 6. /Ilnnamuka BBII 3a mepuon 2002-2009 rr. B HOMUHAIBHBIX II€HAX, MJIPA. Pyo., U
TEMIIbI pocTa, %

Huarpamma 7. Yposens uausnuu 3a nepuog 2003-2009 rr.

Huarpamma 8. JluHamMuka cpeTHeMEeCSYHON HOMHHAIBLHO HAYMCICHHOW 3apab0THOM 1aThl, pyo.
Huarpamma 9. JInHamMuKka peaqbHBIX pacrojaraéMbIX JIEHEKHBIX J10X0/10B HaceneHnus B 2009r., % k
COOTBETCTBYIOIIMM nepuojam 2008r.

Huarpamma 10. luramuka quciaeHHOCTH 6e3pa0oTHbIX B 2008-2009 rT., MITH. Ye.

Huarpamma 11. JIlunamuka o6opota po3unyHoit Toprosiu B 2008-2009rr., miupa. pyo.

Huarpamma 12. Jlunamuka obGoporta obmiectBeHHOro nutanus B 2001-2009 rr. B CTOMMOCTHOM
BBIpQXEHHUH, MJIPI. pyO.

Tabnuna 6. Beimyck BaXHEHIINX BUAOB MPOIYKIIMH MUALIEBOM MPOMBIILIIEHHOCTH

Juarpamma 13. JIlunamuka poccuiickoro peiaka Fast Food 2003-2009 rr., $mnpa, %

Tabmuua 7. Jlonu pa3auuHBIX CETMEHTOB B COBOKYITHOM 000pOTE 00IIECTBEHHOT'O TUTAaHUs, %o
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