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OBLLAA XAPAKTEPUCTUKA PbIHKA

Ha nannbIii MOMEHT Ha phIHKE cTpaxoBaHus B Poccun ¢yHKIMOHHpYET npuMepHO 660 cTpaxoBhIX
KOMITAaHWH, UMEIOMIMX pa3IMyHbIe JOJIU phIHKA. Hanbombimas 1o pblHKA MPUHAIICKUT CAMBIM
M3BECTHBIM CTPaXxOBBIM KOMITAHUSIM («Op3HIaM») KOTOPhIE UMEIOT XOPOIIYIO PEIlyTalllio Ha PHIHKE
cTpaxoBaHus. Kpome creneHu HM3BECTHOCTH, pa3Mepa yCTABHOIO KalMTajla, CTOMMOCTH IOJHUca

KOMITAaHUH PA3JIMYaI0TCs MEXKY COOOM KaHamaMu mpojiax (cObITa).

['ocynapcTBeHHOE peryinupoBaHHE pPbIHKA CTpaxoBaHWs B PoccuM mpeuMMyllecTBEHHO Kacaercs
ctpaxooro npoaykra OCAI'O «O06s3aTenbHOe cTpaxOBaHUE aBTOTPAKIAHCKOM OTBETCTBEHHOCTI.
Kpome Toro, umenno rocynapctso B aune lIpaBurensctBa Pocculickon @enepanuu onpenenser
MEXaHMU3M JEUCTBUS JTaHHOTO 3aKOHA, TAKXKE YCTAaHABJIMBAET CTPAXOBbI€ TapU(bl B 3aBUCUMOCTH OT
CTaka M Bo3pacra BojauTelss, peruoHa peructpanuu TC, MomHOCTH JABUTaTelns, Oe3aBapuitHOrO
CTaXka BoAuTeNel (YCTaHOBJIEHBI CKUKH).

Taxoke rocynapcTBOM KOHTPOJHUPYETCS IMPOLECC BBIILIAT, JUId Yero ObUl CO37aH ClelUalIbHBINA
opraH, Ha3bIBaeMbIil POCCHICKMM COI030M aBTOCTPAXOBIIMKOB, B KOTOPOM 3apETUCTPUPOBAHHBIC B
YCTAaHOBJIEHHOM IOPAJKE CTPAXOBble KOMIIAHUHU JOJDKHBI JEpKaTh OINpPENElCHHbI pe3epB Ha
CJIy4ail OTCYTCTBHUSI BO3MOXHOCTH y CTPaXOBOM KOMIIAHMM BO3MOXHOCTHU OCYIIIECTBUTH BBIILIATY I1O

MNPUYIUHE OTCYTCTBHA Ha MOMCHT BBIIIJIATBHI ACHCKHBIX CPCACTB (6aHKpOTCTBO u T.)I.).

B eaumHoM rocymapcTBeHHOM peecTpe CyObekTOB cTpaxoBoro nena Ha 30 wurons 2010r.
3aperUCTPUPOBAaHBl 666 CTPaxoOBIIMKOB, M3 HUX 660 CTpaxoBBIX OpraHm3anmuii U 6 0OIIecTB

B3aMHOTI'O CTanOBaHI/If{l.

' dCCH, 2010r.
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PazBuTHE POCCHUICKOTO PHIHKA aBTOCTPAXOBAHUS 3aBUCUT OT OOIMIEIKOHOMHYECKON CHUTyallil B
CTpaHe M Takux mokazareneil, kak BBII, uH}usauus, 4ucieHHOCTP 3KOHOMHYECKH aKTHUBHOI'O

HaCCJICHUA U T. 1.

Takxe ppIHOK aBTOCTPAaxXOBaHUs, & UMEHHO YPOBEHb CTPAaxOBBIX IIPEMUH HANPAMYIO 3aBUCHT OT
pasBUTHsSL aBTOMOOWJIBHOTO  pbIHKAa M CHUTyallud Ha pbIHKE OAHKOBCKUX YCIYr, @ HMEHHO —

KpCaAUuTOBAaHMA.

CErMEHTAUMA PbIHKA

OCHOBHBIM BUJOM CCTMCHTALlMM Ha AJAHHOM PBIHKC ABJICTCA CErMEHTALlUsl 110 IIPOAYKTaM

aBTOCTPAXOBAHMSA:
. OCATIO.

.. ....... HCAFO ...........
.. ........ KACKO ..........

Juarpamma. PacnpenesieHne npemMuii 1o CTpaxoBaHHI0 aBroTpaHcnopra B | moayrogum
2010r., MmJH. pyo.

Ucrtounuk: «Mapker Anaantuka» no janabiMm @CCH, 2010r.

HaunGonpmas cymma cOOpOB NMPUXOIUTCS HA CETMEHT .... [IpudmHa 3TOro, TIaBHBIM 00pa3oM,

3aKJTFOYACTCS B CIACAYIOMIEM: ....vvevenrnnns,
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Cermenranus KACKO no Bugam

e «(lornoe» KACKO (KACKO c HearperaTHoii cTpaxoBoii cymMmmMoii U 0e3 (ppaHIIu3bI)
[TogpazymeBaer, 4TO cCTpaxoBas KOMIIAHHMS IIOJHOCTBIO KOMIIEHCHPYET yIepO, HaHECEHHBIH
ABTOMOOWIIIO KJIMEHTA MO KaXXIOMYy CIydaro, BHE 3aBUCHMOCTH OT MX KOJMYECTBA 3a IEPUO]
ctpaxoBanus. Ilo nene sBasercst cambiM goporum Bugom KACKO. Kpome Toro, mpu mokymnke
aBTOMOOWMJIS B KpeIUT, OaHK 00sI3bIBaeT KJIMEHTa NpUOOpeTaTh UMEHHO 3TOT CTPaXOBOM MPOIYKT.

e KACKO c arperatHoii cTpaxoBoil CyMMOM

e KACKO c ¢ppanmmsoii

e KACKO «Ha oguH cTpaxoBoOM ciry4ai»
B pa3HbIX KOMIIaHUSX MMEHYETCsl pa3iuyHbIM 00pa3oM. CyTh CTPaxoBOIO NMPOJYKTAa CBOAMUTCS K
CIEAYIOLIEMY: BO3MEIICHUIO IOUICKUAT TOJBKO OAWH CTPAXOBOHM Cily4all, IOCIIE€ YEro CTpaxoBas
KOMIIAaHUSI BO3MEILIAET KIMEHTY yuepO M JOroBOp CTpPaxOBaHUsS 3aKaHUYMBAET CBOE JEHCTBUE.

SBasercs HanOonee nemessiM BuioM KACKO.

ITponykt aBrocTpaxoBanus KACKO noaBepeH CE30HHOCTH B CHUIIY MOJBEPKEHHOCTH CE30HHOMY

BJIMAHUIO CMCKHOI'O PbIHKA — aBTOMOOMJIBHOTO.

OCHOBHbIE KO/IMYECTBEHHBIE XAPAKTEPUCTUKM PbIHKA. OBBEM U

EMKOCTb PbIHKA.

B sTtoM paznene mpuBeneHbl KOJIUYECTBEHHBIE XapaKTEPUCTUKU PHIHKA CTPaxXOBaHHUS IO BCEM

OCHOBHBIM BuJaM npoAaykToB aBTocTpaxoBanus: OCAI'O, KACKO, JJCATO.
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Taoauna. KinoueBbie moka3zaresau poiika OCAI'O

CrpaxoBble npemmuu, | CTpaxoBbie Koy puumenr
Iepuoant MJIpA. PYO. BBIILIATHI, MJIPA. PYO. | BbIILIAT, Y%
2006
2007
2008
2009

I momyromue

2010

Ucrounuk: «Mapker AHanutukn» no ganabim ®CCH, 2010r.

Junamuka ctpaxoBbix BbIaT 1mno jgorosopamM OCAI'O B OTHOCHTENBHOM BBIPAKEHHUU HAIPIMYIO
cesa3a”Ha ¢ komumyectBoMm JITII: ¢ exeromusiM poctoM uwucima MamuH, pacret uucino JTII, a

COOTBETCTBEHHO, PACTET YNCIO0 OOpaIlleHui B CTPaXxOBble KOMITAHUH.

HauGonpmmii ko3 duiMeHT BeIIUIAT NPUXOIUTC Ha BRIIIIATH o qoroBopam KACKO, notomy uto
10 9TOMY BHJIy CTPaXOBBIX MPOAYKTOB OYCHB BEJIIMKO YUCIIO OOpAICHUI U CPAaBHUTEIHLHO BBHICOKAS

CyMMa BO3MCIICHU.

OO0beM pbIHKa aBTOCTpaxoBaHHs B mepBoM mosyroauu 2010 roga coctaBmil ... MJIH. py0. OTO
CyMMapHO 1o BceM BuaaMm aBroctpaxoBanus: OCAT'O, JICATO, KACKO.
Yro kacaercss OCAI'O, To 1011 cOOpOB OT 3TOr0 BHJIA CTPAXOBAaHUs COCTaBHIA ... MJIH. py0. Jlons

XKC B 06H_ICM o0BeMe PBIHKA aBTOCTPAXOBAHUA COCTABHJIA ITIOYTH .. .%.
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Yto KacaeTcs eMKOCTH PbIHKA, TO B I[aHHBIf/'I MOMCHT IIPUCYTCTBYCT ABHOC IICPCHACBHIIICHUC: OUCHDb
MHOI'0 CTpPaxOBIIMKOB, IIpEajararommx OHHOTHHHBIﬁ IIPOOYKT. B CUJly OTOro BO3HHUKACT

ype3MepHasi KOHKYPEHLUs CPEeIU MaJIbIX YYaCTHUKOB PhIHKA.

KOHKYPEHLMA HA PbIHKE

Ha poinke crpaxoBanus B Poccun ciouiack cieayroniasi CUTYalus: YUCI0 CTPaXxOBbIX KOMIAHUN
COCTaBJISIET HECKOJIBKO coTeH. Hambounbmasi 1071 phIHKAa MPUXOIUTCS Ha mepBbie 10 KpymHEWImx
KOMITQaHHUH.

Ha koOHKypeHLMIO 37€eChb BIMAET pernyTaluus KOMIIAHWHW, pEeNyTalus, CTENEHb HW3BECTHOCTU H
y3HaBa€MOCTH. MHOTME€ aBTOBJIAJENbIbl JTOBEPSAIOT TOJBKO TEM KOMIIAHUAM, KOTOPBIE XOPOIIO
M3BECTHBI, YTO U JJAET UM CYILIECTBEHHYIO JIOJIIO PbIHKA.

Ilo manueIM wHcciegoBaTenbckoi kommanuu Profi Online Research, ...% aBToBnazenblieB He
paccMaTpUBalOT CMEHY CTpaxoBOoW KoMmaHuH. OcrtanbHble ..% MNOTEHIMATIbHO T'OTOBBI CMEHUTh
CTPaxoOBYI0 KOMIIAHUIO. DTO MOPOKIAAET BTOPYIO BOJHY KOHKYPEHILIMH: KJIMEHTA HY)KHO HE TOJIBKO

MIPUBJICYb, HO €IIE U YAECPXKAaTh.

«UHIFOCCTPAX>»

http://www.ingos.ru/

O xoMmaHumn
PedTHHT HageKHOCTH - «A++».

Ha peinke ¢ 1947r.

OCAO «MHroccrpax» — oOIHa M3 KPYNHEHIIMX POCCUHCKHMX CTpaxoBbIX KommnaHuil. IlomHoe

HauMeHoBaHHe — OTKPBITOE CTPaxoOBOE aKIIMOHEpHOE 001ecTBO «HroccTpax.


http://www.ingos.ru/
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[IITa6-kBapTpa — B MOCKBe.

«Hroccrpax» — mnpaBonpeeMHHUK [J1aBHOro ympaBieHusi uHocTpaHHOro crtpaxoBaHust CCCP,
co3mganHoro B 1947 romy. B 1972 rogy npeoGpa3oBaHo B akmuoHepHOe o01iecTBo co 100%-HbiM

rockamnuraiom, B 1992 roay npuBaTu3zupoBaHo.

Hanpagienus 1eTeJbHOCTH
«MHrocctpax» mperocTaBiIseT MOJIHBIN CHEKTP CTpaxoBbIX yciayr. KomnaHus uMeeT JIMLEH3UU Ha
OCYILIECTBJIEHUE BCEX BHJIOB CTPAXOBaHMsI, MPEAYCMOTpPEHHBIX 3akoHOM P® «O06 opranuzanuu

CTpaxoBOIo cja B Poccuiickoit d)enepaulxm», a TAKIKC Ha IICPCCTPAXOBAHHUC.

[Maptuépsr «MHroCccTpaxay» Mo mepecTpaxoBaHHIO — MexayHapoaHbie kommanuun AIG, Allianz,
AXA, CCR, General Re, Hannover Re, cunaukatsr Lloyd’s, Munich Re, Partner Re, QBE, SCOR,
Swiss Re, Transatlantic Re, XL Re u ap.

I'eorpadus nesitessbHOCTH
Yenyru «MHrocctpaxa» goctynHsl Ha Bcedl Tepputopuu Poccuiickoit ®denepauuun Onaronaps
IMIMPOKON pernoHaibHOM ceTH, BKIovaromei 83 ¢umimana. Oducel komMnaHuu AeHCTBYOT B 220

ropoaax Poccun.

«MHTOCCTpax)» BIAACET PSIIOM JOUYEPHUX CTPAXOBBIX KOMIAHHH, pabOTAIOIINX B CTPaHAX OJIMIKHETO
U JIalbHETo 3apyoekbs. MexayHapoaHas crpaxoBas rpymnmna « THI'O» o0benuHseT B CBOEM COCTaBe
CTpaxoBble KOMIIAaHWH, B KamuTale KoTopbix «MHroccTpax» koHTpomupyer Oonee 50 %. Ha
cerogusamHuid aeHs wienamu MHI'O sBnsiroTces 9 koMmanuii 3a pyOexom, a Takke 8§ KOMIIaHWUU Ha

tepputopuu PO.

[lects mpencraBuTenbcTB «MHTOCCTpaxa» OCYIIECTBISIIOT CBOIO ACSITENBHOCTh HA TEPPUTOPUU
cTpad ONMKHEro W JanbHEro 3apyOexbs. OQucel KOMIAHWUW ACHCTBYIOT B A3sepOaimxane,

Kazaxcrane, Y306ekucrane, Ha Ykpaune, B Apmenuu, B Uunuu, Kurae.


http://ru.wikipedia.org/wiki/General_Re
http://ru.wikipedia.org/wiki/Hannover_Re
http://ru.wikipedia.org/wiki/Lloyd%E2%80%99s_of_London
http://ru.wikipedia.org/wiki/Munich_Re
http://ru.wikipedia.org/w/index.php?title=Partner_Re&action=edit&redlink=1
http://ru.wikipedia.org/wiki/Swiss_Re
http://ru.wikipedia.org/w/index.php?title=Transatlantic_Re&action=edit&redlink=1
http://ru.wikipedia.org/w/index.php?title=XL_Re&action=edit&redlink=1
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IToxa3zaTenu aeATEeIbLHOCTH
3a nocnegHue aecsaTh et «MHrocerpax» npoussen 1Be peKopAHble B ucTopuu Poccun BhIILIaThl B
cBs3u ¢ rubenpio B 1998 rony cnyrHuka «Kymon» ($85 MiH) u moxkapoM Ha CKJajge KOMITAHUH

«[Ipotex» B 2006 roxy ($75 miH).

HesarenbHocth  OCAO  «MHroccrpax» oTMeueHa  MHOTMMM  IIpU3aMHM M Harpajami.
B mae 2010 r. «MHroccrpax» oaepkan modeny B IBYX TNIABHBIX HOMHHAIMSX MPEMHUU «30J10Tast
Canamannpay: «Komnanus roga 2009» u «udopmanmonHo oTkpeITast opranusanus rojga». B 2009
I'. CTPAXOBIIMK TaKke ObLT modeaureneM B 3Tux HomMuHaiusaX. B 2008 r. komnanus Oblia npu3HaHa
naypearoM «3osnoroil Canamanzapel» B HomMuHauuu «KauectBo cTpaxoBsix ycayr 2007». B urone
2010 r. «Muroccrpax» cran jaypeatom mnpemun «®PuHaHcoBasg 3nuta Poccum» B HOMHMHAIIMU
«'pan-Ilpu: CtpaxoBasi KOMIIaHUS TATHIIETHUS», a Takke mooeauTesneM npeMund «DUHAHCOBBIM
Onumn — 2009» B HoMuHanuu «KpymnHeimas cTpaxoBas KOMIIaHUs TOAa» B KaTeropun «Pe3ynbrar
u ycnex». Kpome toro, «MHrocctpax» nonyuun «3onotoi aumiaoM - 2010» 3a nuHdopMamoHHyro
OTKPBITOCTh U Oe3ynpeunyo aenoByro penytanuio. B anpene 2010 r. «MHrocctpax» Obl1 Npu3HaH
naypeatom koHkypca BPOH/] TOHA/EFFIE — 2009. B oktabpe 2010 r. «MHrocctpax» Borien B
PEUTHHT KPYIHENIINX POCCUMCKUX KoMmnaHui «OQkcnept-400». IIaTeiii rog noapsn «MHroccrpax»
ABJIsieTcs naypeaToM peiitunra « xcnept —400» B HomuHauuu «HGOpMamoHHas OTKPBITOCThY.

O0beM COOpaHHBIX CTPAaXOBBIX MPEMUN COCTABUII ... ThIC. py0., @ 00bEM BBIILIAT COCTABHII ... THIC.
pyO., 9TO cocTaBisieT ...% OT CTpaxOBbIX COOpPOB, TO €CTh NOJsSI MPUOBUIBHOCTH Yy CTPaxoBOMH

KOMIIaHHWH OYCHDb BBICOKAs.

B nos6pe 2010 roma «MHroccrpax» cran maypeatom 4 Harpan «IOxcnepT PAx»: 3a TuaepcTBo B
CTpPaxOBaHMM BBIEIKAIOIIMX 3a pPyOeX, aBTOKACKO, BOJHOIO TpaHCHOPTa, MHpodecCHOHaTIbHON
OTBETCTBEHHOCTH. Harpaapl ObUTH Bpyd€HBI B paMKax €KerogHoro Qopyma TOI-MEHEIKEepPOB
«bynyiee cTpaxoBoro peiHKa». Kpome Toro, kommnanus craia nodeaurenaemM TpeThero exxeroaHoro
oOmecTBeHHOr0 KOHKypca (mpemun) «@PuHaHcoBas >xkemuyxuHa Poccum — 2010 (Jlyumme

(buHaHCOBbBIE YCIYTH JIJIsl HACETICHHS)», OPraHU30BaHHOTO KypHaioM «CeMeHHbIH OI01KeT.

10
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KiuenTsl 1 mapTHepbl

Ipombiniennbie W komMMepueckue mnpeanpustusi: PYCAJL, OpuHiuoBckas KOHAUTEPCKAs
dadpuka, OAO «I"'A3», Ilpeanpustus PAO «EDCx», IBM, Intel, DELL, Microsoft, Akado, Nestle,
[TuBoBapennas komnanus «bAJITUKA», Toyota Motor, Poned, 'YM, PyccuedTs, BriMmenkom,
Meradon, Volvo-Vostok, Coca Cola HBC Eurasia, IKEA, Philip Morris, Alcoa, 1 kanamr, OAO
Komnanus «Cyxoit», [Ipotek, Dxcnouentp, M-Buneo, Aman, Pamcrop, ®I'VII «lloura Poccuny,

Paanccon-CraBguckast.

l'ocynapcrBennbie opranuzanuum: MunuctepctBo oOoponst P®, MUC P®, ['enepanbhas
npokyparypa P®, ®CO P®, Kocmuueckue Boiicka BC P®, CneacTBeHHBII KOMUTET NpU
I'enepanbHoll mpokypatype P®, Boicumii apOutpaxssiii cyn, Cuernas nanara, HUrtap-TACC,
OI'vil PAMU PUA Hosoctu, DI'YII TI0 «YpanBaronszaBoa», Omutax, MAPXU

(rocynapcTBEeHHas akaJIeMHUs).

®unancoBble opranuzanmu: COepOank Poccum, PaiiddaiizenOank, ['azmpombank, PocOaHk,
Buenmkonombank, HOnukpeautdbank, MJIM bank, MockoBckuii kpenutHbeiii Oank, BTb-

ctpaxosanue (O00), BTb 24 bank.

IIpeumymecrBa

Cpenu npeumyInecTs KOMIIaHUU BBIICIIAM CIEAYOIIHE:
. Beicouaiimmii pedTuHr HajexxHocT ¢ 2002 r.;

. .

ey

o Jluzep oTe4ecTBEHHOTO pPhIHKA CTPAXOBAHUS;

«PECO-IAPAHTUA>»

http://www.reso.ru/
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O xoMnaHumn
PeliTHHT HaZEKHOCTH - «A++».

Ha peinke ¢ 1991r.

OCAO «PECO-T"apantusi» — KpyIHasi pOCCUICKas CTpaxoBasi KOMIIaHHUSI.

[Tonnoe HaumeHoBaHue — OTKpBITOE CTpaxoBoe akimonepHoe oomiecTBo «PECO-T"apantusi».
PECO-T"apanTus - areHTCcKas KOMIaHUsl, B Hel paboTaroT cBbliie 19 ThicAY areHTOoB.

[Iponykramu u ycnyramu PECO-I"apanTus noias3ytorcs okoJio 8,5 MiIH. KIIMEHTOB - OpraHu3alui u
YaCTHBIX JIMII.

[[ITa6-kBapTpa — B MOCKBE.

I'pynna “PECO” 6buta co3mana B 2004 roxy. Ceroanst ['pynna o6bsenunser 6onee 30 kommaHui,
paboTarommMx B CTPAaxOBOM, IEHCHOHHOM, JEBEJIONEPCKOM, aBTOMOOWIHHOM, IH3UHTOBOM H

MeIUuMHCKOM OnsHece B Poccum u CHI'.

AKTHBBI I'pynnbl BKIFOYAIOT KOHTPOJIbHBIE ITAKETHI CAEAYIOIUX KOMITAHHN:
e OCAO "PECO-T'apantusa" (yHUBepcaabHasi CTpaxoBas KOMIIAHUS)
e OO0 "OCX "PECO-T'apanTus" (KkoMIaHus 10 CTPaxOBAHUIO )KU3HN);

e OOO CIIK "FOnutu Pe" (mepectpaxoBodHas KOMITaHUS).

B I'pynny PECO BxoasiT koMmnanuu, paboTaronye B pa3IMuHbIX OM3HEC-HANIPABICHUSIX.

e 00O "CMK PECO-Men" - rpynna crenuaiu3upoBaHHBIX KOMIIAHUH MO 00s3aTeIbHOMY
MeauIMHCKOoMY cTpaxoBanuto (OMC).

e "Memwmokc TM" - wmeguuMHCKass CcepBHCHasg KoMIaHusA. FKmeer KpyriocyTouHyrO
MEAMIMHCKYIO JHUCIETYEPCKYl0 M CiayxkO0y '"nuuHbIX Bpaueil". VYupemutenb cetu
MeIUIUHCKUX LeHTpoB MedSwiss B MockBe 1 MOCKOBCKOM 007acTH (KJIMHUKH B 3JaHUU
UTAP-TACC, na Jlenuske, B Haropnom mpoesne, B KykoBke Ha PybGneBo-Ycnenckom

mIocce MW ACTCKasd KIIMHUKaA Ha JleHmHCKOM npocneKTe), a TaKKe CTOMATOJIOTHYSCKOM
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knuaukn  "JloOpeiit  noktop" (MockBa). Takxke B MockBe neHCTByeT ciyk0a CKOpOit
nomon MedSwiss-03.

"KOPUC accucranc" (Cankr-lIlerepOypr) - cepBucHas KommnaHus. Pacromaraer
KPYTJIOCYTOYHBIM ~ JUCHETYEPCKUM I[EeHTpoM ©  kpynHedmedn B Cankr-lIletepOypre
COOCTBEHHOW HEroCyAapCTBEHHOM cityxk00# "Cropoit momomu".

"Cxanaunasus kHUK" (CankT-IleTepOypr) - MEIUIUHCKUAN LIEHTP.

"PECO-ABTO-CepBHuC" - aBTOCEPBHC, CTAaHILIMS KY30BHOT'O PEMOHTA.

bank "PECO Kpenut" (OAO). OCHOBHBIE YCIYTH - UIIOTEYHOE KPEIUTOBAHUE U BKJIAJIbI JUIS
(bU3UYECKUX JIUII.

"PECO-JIu3unr" - mnpenocTaBisieT B JIM3UHT BBICOKOJIMKBHUIHBIC BHUIbI TEXHUKH U
o0opy/soBaHusl MO clenKaM JiI000i CTENeHU CIO0XHOCTH, MPUMEHSS albTepHATHBHBIC
OaHKOBCKUM KPEIUTaM CXEeMbI (PMHAHCHPOBAHHSI.

"PECOTPACT" - yHuBepcanpHas Ju3MHroBass KoMmmaHus. IIpemocraBisier B JM3UHT
TEXHOJOTHYeCcKoe Oo0Opy/loBaHUE, TPAHCHOPTHBIE CPEICTBA U JAPYroe HMYLIECTBO.
Cnernuanu3upyercs Ha TMPOEKTHOM (UHAHCHUPOBAHUM, pEATH3alUd HWHBECTHUIITHOHHBIX
MpOrpamMM U BBICOKOTEXHOJIOTUYHBIX TPOEKTOB.

HIT® "Coep®oun PECO" - mpenocrapnser rpaxknanam Poccun yciyru mo o6s13aTeibHOMY
NEHCHOHHOMY CTPaxOBaHMIO U HETOCYIapCTBEHHOMY IEHCHOHHOMY O0ECIIEUEHHUIO.

CK "Benpoccrpax" (benapycs);

CK "TTPOCTO ctpaxoBanue" (Ykpanna),

CK "IIpocto-cTpaxoBanue. Kuznp u neHcus" (YkpauHa);

CK "HCK" (Ka3axcran);

"PECO-/lenpra" - KOMIaHus M0 IpOAaKke MOJMCOB HAKOIIUTEIBHOIO CTPAXOBAHUS KU3HU.
C3A0 "PECO" (Apmenusi). Kommanusi Obuta co3mana B 2008 romy moa uMeHeM
"FOuuPECO", a B okTs16pe 2009 roga nepenmenoBana B C3AO "PECO". Hecmotps Ha cBOIO
MOJIOJIOCTh, KOMITAaHUSI aKTUBHO Y4acTBYET B OTKPBITHIX TEHAEpax M CTaBUT CBOEH 3ajgadeit
pa3BUTHE MUPOKOW areHTckou cetu. Yxe ceityac "lllkona PECO B Apmenun" exxemecsduHo

o0yuyaet 10 100 cTpaxoBBIX areHTOB.
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e Kommanuu, ocyniecTBISIONINE AEBEITONMEHT O(QHCHBIX IIEHTPOB U XWUiIbsi B Mockse, CaHKT-
[TerepOypre, Coun, Ykpaune, benapycu u Jlutse.

e "Xonnuurosas komnanus PECO" - ynpasnstomas komnanus ['pynnst PECO

HanpagiieHus 1esiTeJIbHOCTH
PECO-T"apanTus — yHuBepcanbHas cTpaxoBasi KOMIaHUs: UMeeT JuieH3uto Ha 102 Buga cTpaxoBbIX

YCIIYT U IEPECTPAXOBOYHYIO JI€ATEIbHOCTD.

PECO-T'apanTtus mpemocTaBisieT IIMPOKUN CIEKTP YCIYr IO CTPaxOBaHUIO (PU3HUECKUX H
IOPUINYECKUX JIHI. [[pHOPUTETHBIME HAIPABJICHUSMH JCSITEIBHOCTH SIBJISIOTCS aBTOCTPaXOBAHHE
(KACKO u OCATIO, a Ttakxe AI'O), noOpoBOJIbHOE MEAUIIMHCKOE CTPaXOBaHUE, CTPaXOBAHUE
HMYHICCTBa CI)I/I3I/I‘-ICCKI/IX U IOPpUANYCCKUX JIUI[, UIIOTCYHOC CTPaxXOBaAHHUC, CTPpAXOBAHUEC TYPUCTOB,
CTpaxOBaHWE OT HECYACTHBIX CIy4yaeB M JApyrue Buibl. HakomutenbHOe CTpaxoBaHHE >KWU3HU

npezyiaraeT jouepHss komnanus "O6mectBo crpaxoBanus xku3Hu "PECO-T"apantus".

I'eorpadus nesitesibHOCTH
OCAO «PECO-TAPAHTHS» umeer mMpOKYIO perHOHANbHYIO (QHInMaNbHy0 ceTb — Oosee 900
¢wmanoB u opucoB npojax Bo Bcex cyobekrax Poccun. Taxke ects komnanus C3A0 «PECOv,

BxoJsuias B rpynny komnanuii «PECOy, pabotaromias B ApMEHHH.

IToxa3zarenu aeATeILHOCTH

KiimeHTsl U HapTHEpBbI

ABTOCAJIOHBI U aBTOCEepBUCHI: ABTOA0M, ApTekc, [um+Ko, @maiit, DK Motopc, CUM
(Penomaxkc), Bomna, ABTOIIOPT, AproCneullentp na Taranke, Dxnurc, Jukcu-Tpeiin,
HezaBucumocts, OBog, ABToauna, F0.C.Umnekc, TK Aptekc, ABTocanon ABTorpanja, ABaHTa,

Coxkon-ABro, ABantaiim, Caiitopu, Jlusepc Motopc, Huka-Motopc, ABroTpeiia, Asec I1exo,
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Texnentp Kynneso, KM/U, ABUJIOH, "Hero-Mopk Motope Mockea", CeTb caoHOB

muHOMOHTaxa "MBO", lllunomonTaxku "IIpoduns".

Banku: A6comor bank (3A0), Anbpa-bank (OAO), bank BTb (OAO), bank Mockssl (OAO),
bank Cocsere XKenepans Boctox (3A0), bank "Bozpoxnenue" (OAO), BTb 24 (3A0),
HenbraKpeaut (3A0), Kb Mockosckoe unoreynoe areHTcTBo (OAO), MBPP (OAO), MJIM-bank
(OAO), Mockommepioank (OO0O), Hb TPACT (OAO), Homoc-bank (OAO), OTII bank (OAO),
Paiidpdaitzendank (3A0), Pocbank (OAO), PyccnaBbank (3A0), Pycdunanc bank (O0O),
Coepbank PD (OAO), Cooundank (OAO), FOamactpym bank (O00), FOuuKpeaur bank (3A0).

Bpokepsi: 3A0 "POCTOK-T'apant", OOO "Astokeii - [Tonuc" (CeTp aBTOCanoOHOB ABTOKEH),
00O "KHB", OOO "Cb Ksunro" (Cerp aBrocaioHoB Astomup), "Ilapthep", "Cwmapr

Koncantunr", CtpaxoBoii Marasus "Dxcnept"”, "AnpTpa".

ITepecrpaxoBouHnbie oomecTBa: SWiss Re, General Re, Munich Re, SCOR, Hannover Re, AXA

Re, cunukater Lloyd's.

IIpeanpusitus n odbenuHenus: "Axpuxun" (xumdpapmromOuHar), Aspomap, Beimnenkom

(buJlaiin), I'nenkop unrepnemn, lllepunr AI' (MOCKOBCKOE MPEICTaBUTEIHCTBO).

Typdupmbr: Actpasen, bropo nmyremectBuii FOxubiii kpect, Bann Wnrtepuemnn, Bunap Type,
Besaxec Aptypo, Enra Tpssen, Uuua Typ, Uurtasp, Murtepxoym, Uutypuct, Kiny6 Jla Kocra,
Konnaiicanc, = CORAL  Travel, Makcumaiic, = Macrtep-Typorneparop, Meranoitoc — rpynmna,
HammonansHoe crioptuBHoe areHTcTBO, HEBA, Onumnus Paiizen, ITapaucons, PAC Group (ITAK
I'pyn), llonap I'pynn, Ilyremecrsennuk-tpasemiep, Pycubep, C7 Typ, Crapsiii ropon, TEZ Tour
(TE3 Typ), Tpancaspo Typc, Typuctudeckas komnanus Jlatuna u gpyrue.
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IIpenmymecrsa

reynnA «POCHO»

http://www.rosno.ru/ru/moscow/

O KoMnaHuu
PeliTHHT HaZEKHOCTH - «A++».

Ha peiake ¢ 1991r.

I'pynna komnanuii POCHO sBnsercs oaHOM M3 KpynHeHmux crpaxoBbix rpynn B Poccuu. B
I'pynny komnanuit POCHO Bxoasr:
e yHHBepcalbHas cTpaxoBas komnanus genepanbHoro yposHs OAO CK «POCHO»
e ce npouepHue kommnanun: OAO «POCHO-MC», OAO «Anbsac POCHO VYmnpasnenue
AxtuBamn», C3AO «Memxkcmpeccey, HIT® «Anbsiae» u O1O «Allianz Ykpaunay.

KonrponsusiM makerom akuuit POCHO Bmageer Allianz New Europe Holding GMBH,
nojipa3/iesieHue BEIYIIEero MEeXIyHapoaHoro cTpaxoBiiuka Allianz SE, o0benuHstoniee KoMmaHuu

B LlenTpansHoii 1 Bocrounoii EBporie.

HanpagJieHus1 1esiTeJIbHOCTH
OAO CK «POCHO» sBnsieTcs OAHOM U3 KPYNHEWIIUX POCCHICKUX YHUBEPCAJIbHBIX CTPaXOBBIX
KOMITAHMI: KOMIIAHUS WMEET JIMIEH3UI0 Ha ocyriecTrieHue 6onee 130 BHAOB 10OPOBOIBHOTO U

00513aTEILHOTO CTpaxOBaHUs.

I'eorpadus nesitessbHOCTH
Pernonansnast cetb POCHO HacuuthiBaeT 88 ¢punnanoB, 00beIUHEHHBIX MO TEPPUTOPHATIEHOMY
npU3HaKy B 8 nupekuuid, u 383 areHTcTBa BO Bcex cyObekTax PO.

IToka3zaTenn geATEIbHOCTH
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®unaHcoBble opranm3annu: Adcomor bank, Coepobank, BTb OAO, BTb 24 3A0, BHII ITapu6a,
Paiidpdaiizen Oank, Anpda bank, BMB bank, Mepcenec-benny Pyc bank, Ilerpokommepr,

FOnnactpym bank.
Opuauyeckue KOMIAHUM: .........oovvvveeennnnnnnn..

Ipeumymecrsa
Cpenu penuMyIiecTB KOMITAHUN CJIETyeT BBIICTUTH CIEAYIOIUE:
e 100% xamuTana KOMIAaHUU — COOCTBEHHBIN aKIIMOHEPHBIN KaIluTal;

® HCKIIFOUMTEIbHO BEICOKHI YPOBCHb HAACKHOCTH,
.
L4 HHq)OpMaHHOHHO OTKpbITasd KOMIIaHU,

e nobenuTenb B HOMUHAIMU «JIF0OMMBII OpaH]T pOCCUSHY

L4 Be3ynpeqHaﬂ AcJI0BaA peiyraiiun CTanOBOﬁ KOMITIaHHH.

[To pesynmbratam  umccinenoBanuss  3a 2008 rox, opraHu3oBaHHOrO JKypHajioM Euromoney,
CK «POCHO» mpuznana «Jlyumeii crpaxoBoii kommanueir Poccum». B 2009r. cormacHo
pesynbratam uccrnefoBanus kommanuu Online Market Intelligence (OMI) wu nenoBoro
exenenenpauka «Kommanus» Openn POCHO 6bun1 mpusHan «JII0OMMBIM OpeHIOM POCCHSHY

B KaTCrOpHUH «CTPAXOBAHUCH).
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B HanmoHanpHOM peHTHHIE CTPaxoBbIX KOMIIAaHUH Poccuu, MpoBOIMMOM pPEHTHHIOBBIM areHTCTBOM
«kcnept PA», POCHO c¢ 2001 roma npucBauBaeTcsi HauBbICIIUA peUTUHT A++ «CKITIOUUTEIBHO
BBICOKMI YpOBeHb Hajes)kHOCTWY. [Ipu onpenenenun pelitunra B 2008 rony pedTHHIOBOE ar€HTCTBO
BIIEPBBIE PACIpOCTpPaHUIO JaHHY oueHky Ha ['pynny xommanuii (OAO CK «POCHO» u OAO
«POCHO-MCy).

B 2007 rony POCHO nepBoii cpenn pocCUICKMX CTPaXxOBbIX KOMITAHUN 0Oecreunsia COOTBETCTBHE
UH(POPMALIMOHHON 0€30MaCHOCTH OCHOBHBIX OM3HEC-TIPOLIECCOB MEXKAYHAPOJHBIM TPEeOOBAaHUSIM.
Cucrema ynpaBieHuss ”HGOPMALMOHHON 0€30MacHOCThI0 KOMIAHUU MPOILIa cepTU(UKALMOHHBIN

ayauT Ha cooTBeTcTBUE TpeOoBanusaM crangapra [ISO/IEC 27001:2005.

[To Bo3memnienuto crpaxoBbix ciiyyaeB POCHO mpenaraer camble yrnpoIlEHHbIE YCIOBHS, B TOM
qucie, HauOOJbIIME OMNIMM BBIIUIAT 0€3 CHpPaBOK, PACIIMPEHHOE BKJIIOYEHHE B CTPaXxOBOE

IMOKPBITHUC.

«POCroccTrPAX»

http://www.rgs.ru/index.wbp

O koMnanuu
PeliThHT HaZEKHOCTH - «A++».

Ha peinke ¢ 1921r.
«PocroccTpax» — kpynHenmas B Poccum cTpaxoBasi KOMIIAHMS, MPEIOCTABIISIOMIAS [APOKHI
CHEKTP CTPaxOBBIX YCIYr YACTHBIM JIUIIAM W KOMITAHUSAM JJISl 3alIUTHI OT CaMbIX Pa3HOOOpa3HBIX

PHCKOB.

HaﬂpaBJIeHl/lﬂ JACATECJIBHOCTH
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Ha cerogmsmuuii neHp mpemyaraetr 55 CTPAaXOBBIX IPOAYKTOB — OT MONYJSIPHBIX HNpOTrpaMMm

ABTOCTpaxoBaHUA [0 CIHCHHAJIBHOI'O CTpaxOBaHUA KOCMHYECKOM oTpaciii, ApyruMu CJIOBaMU

ITOJIHBIN CIICKTp CTPAxXOBBIX IPOAYKTOB, KaK IJId HACCICHHUA, TaK W IJIA OpFaHI/I3aL[I/II71 caMoro

Pa3IMYHOTO POja JesATeIbHOCTH. Hamm cTpaxoBble MPOAYKTHI JOCTYIHBI JIOOOMY JKUTEIIO WIH

KOMIIaHUM B JIFOOOM HACEICHHOM MyHKTEe U Topoze Poccum.

Taoauna. Cognas tadiuna «KiodeBble mokazaresid 10 KpynHedmuM urpokam Poinka»
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Ucrounuk: «Mapker AHanutuka» no 1anasiMm ®CCH, 2010r.
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KAHAbI NPOABUXKEHMA

Pexnama Ha pbIHKE CTpaxOBaHUS OCYIIECTBIISAETCS HECKOJIBKUMH CIIOCOOAMU: pasno, TeJIeBHICHHE,
ra3eTbl ¥ TEMAaTHYECKUE >KypHaJIbl, OwmiOopabl. Kakaplii M3 HUX HMMeEeT pa3Hyl CTOMMOCTb H
pasHyio creneHb pdextuBHocTr. Hanbonpias ctouMocTts, a Takke HanbOoubinas 3QpPeKTUBHOCTH

TPAAULIUOHHO NPHUHAIJICKUT ...

Yto KacaeTcs KaHaJIOB pogax, TO B OCHOBHOM ACJIATCA OHH Ha 4 BHaA:

1) Touku npogax (canoHHBIE OPOKEPHI);

2) Owmans! (0(HUCH MPOJIaXK) CTPAXOBOM KOMITAHUY;
3) CTpaxoBble areHThl;

4) CtpaxoBble OpoKepsI
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JAunarpamma. KosiuyecTBO cTpaxoBbix Opokepos, 2007-2009 rr.

160
12 138 144 144
124 127
120 115
98
87
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40 -
0 -
3 kB 4 xB 1 kB. 2 KB. 3 KB. 4 XB. 1 kB. 2 KB. 3 KB. 4 KB.

2007r. 2007r. 2008r. 2008r. 2008r. 2008r. 2009r. 2009r. 2009r. 2009T.

Hcrounuk: ®CCH, 2010r.

OMNWUCAHME NOTPEBUTEJIEM HA PbIHKE

Horpedurean OCAI'O.

[Motpebutensmu ctpaxooro mpoaykra OCAI'O sBhsitOTCS BCe aBTOBIAJENbBIBI: HAa OCHOBAHHUH
3akona monmuc OCAI'O HyYXHO HWMETh BCEM aBTOBIAJENbIaM, SBISIOMMUMCS YYaCTHUKAMH
nopoxHOro nBwkeHus. [lomumo Ttoro, 4uro oOnamanme monucom OCAI'O sBasercs nmns
ABTOBJIAJIENBIIEB TPeOOBaHHEM 3aKOHA, JAHHBIN MPOAYKT CTPaxXyeT TPaXkIaHCKYIO0 OTBETCTBEHHOCTh

BOJIUTEIS TIepe/l MOTEPIIEBIIMM B IpeiesiaX yCTaHOBJICHHON CyMMBI
otpedurean JCAI'O.

JlaHHBIH CTPaxOBOM MPOAYKT SIBJISETCS BCIIOMOTATEIbHBIM M CITY>KUT JJIS1 TOTO, YTOOBI 3aCTpaxoBaTh

OTBETCTBEHHOCTh M0 YyIIepOy, mpeBblmaromemy JuMuT Bo3Mmemienus mo OCAIO. Jpyrumu
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CJIOBaMH, OOBEKTOM CTpPaxOBaHUS SABISETCS OTBETCTBEHHOCTh MO YIIEpOy B KPYITHOM paszMepe.
XapakTepHbBIMHA TOTPEOUTEISIMUA SIBIISIIOTCS JIIOJH, JKEJNAIOIIUE OTpaauTh ceds B Oyaymem OT
JTAHHOTO PUCKa

IHoTrpeduresn KACKO.

311ech 00OBEKTOM CTPaXOBaHMs ABISAETCA HEMOCPEACTBEHHO TPaHCIIOPTHOE CPEACTBO.

CerMeHTanMsl IO MOTHBALMHU CTPAXOBbIX HHTEPECOB NMOTPeOUTeICH:

o ABTOBIIa/IENbLIbI, CTPAXYIOLIME CBOW aBTOMOOMIIb KaK HMYIIECTBO;
o Crpaxyromuuecs o 00s13aTelIbHONW IPOrpaMMe aBTOBJIA I€JIbLIbI;
. ABTOBIIaJIENbIbI, PACIIMPAIOIINE CTPAXOBAHUE CBOEH OTBETCTBEHHOCTH.

BHGCL HET YETKOH rpaHullbl MCKAY CErMCHTaMU, nbo CTPAaxoBaTCib MOXKET IIPpH KCIIAHHUU
3aCTpaxoBaTb CBOI aBTOMOOUJIb Cpa3y Mo BCEM BLIMICIICPCUNUCIICHHBIM IIpOrpaMMaM, TaK KaK OHH HE

ABIISIOTCS B3aMMOUCKITIOYAIOIINMHU, & CKOpEe, TOMOIHSAIOUUMU IPYT JIpyra.

CermeHTal M4 MO COUATBHBIM OPHEHTHPAM H IJIATEKeCIIOCOOHOCTH:

o JIroau ¢ BBICOKHM JTOCTATKOM, MPEAOYUTAIONINE BHICOKOKAUECTBEHHBIE OPIHIOBBIE TOBAPHI;
o JItomn ¢ OTHOCUTENBHO BBICOKMM JOCTATKOM, HO MPEANOYUTAIONIME ONTUMAIbHOE
COOTHOIIEHUE 1IEHbI U KauecTBa;

. JIrou co CpeiHUM JI0CTATKOM, COCTABIISIONINE 3HAUYUTEIbHBIN CETMEHT MOTpeOUTeNeH;

. JIroau ¢ 1O0CTaTKOM Ha ypOBHE HUKHEH I'paHULIBI CPEHEro YpoBHs; JIoau ¢ JOCTaTKOM Ha
YPOBHE HIDKHEU TPaHUIIBI CPEIHETO YPOBHS,

. JIrogu ¢ 1OCTaTKOM HMIKE CPEJHETO YPOBHSI

3n1ech MOTPEOUTENH JEIATCS MEXIYy COOOM yKe MO CBOMM IPENNOYTEHUsIM, KOTOpbIe B CBOIO
ouepellb 3aBUCST OT UX YPOBHSI IOCTAaTKa, 3aCTaBIIssl MPUOOpETaTh TO, UTO UM MO KapMaHy.

Kak moka3pIBaeT npakTHKa, MPOAYKTHl aBTOCTPAXOBAHU IPHOOPETAIOT MPEACTABUTENIN CETMEHTOB:
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STEEPLE -AHAJIN3 PbIHKA

STEEPLE-ananmu3 - MapKeTWHTOBBII HMHCTPYMEHT, TIPEAHA3HAYCHHBIH JUISI  BBIABICHHS
nonutnyeckux (Political), sxonomuyecknx (Economic), commansabix (Social), TeXHOIOTHUECKUX
(Technological), sxonoruueckux (Ecology), npaBoBbix (legal) u stuueckux (Ethic) acmekros
BHEIIIHEH cpe/ibl KOTOpbIe MOTYT HOBJIHATH HA CTpaTeruio KoMrnaHuu. . Kaxasiil hakTop MMeeT 3HaK
(-) wu (+) — B 3aBHCUMOCTH OT Ka4eCTBa BIUSHHS €r0 HA PHIHOK. [IaHHBIN BUJ aHAIN3a BBISIBIISCT
3HAYMMBIE JUIsI PA3BUTHUS PbIHKA (aKTOPHI, a TaKXKe MPEACTABIACT OLEHKY CTENEHH BIUSHUS 3THUX

(haKTOpoB Ha N3y4aEMYIO OTPACIb.

S CouuanabHblie pakTOpPbI ‘
)

e ...

o ...(1)

T TexHosoruueckue (pakTopbl ‘
e ...(M

e ...(M

e ...(1)

o ... (N

E DJxoHomMunueckme pakTopsbl ‘
o ...(»)

o ...(»)

e ...(H)

E ®akrtopsl okpy:xaoeii cpebl

P Ilonutunueckue pakTopbl

. (9)
L IIpaBoBbie (hakTOpPBI ‘

E Jrnueckmne paxkTopsl ‘

o ...(1)

UcTOYHMK: «MapKeT AHanuTmka», 2011r.
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PUCKM 1 BAPbEPbBI PbIHKA

Cpenu DapbepoB Ui BBIXOAA Ha PHIHOK HOBOT'O UTPOKA MOT'YT CTaTh Cieaylonire pakTopsl:

MepeyeHb TabaML M AMarpamm

Huarpamma 1. Jlunamuka BBII 3a nepuon 2006-2010rr., B TEKyIIUX 1eHaX, MIPI. pyo.

Huarpamma 2. Ilporno3 Benmuuunsl BBIT na 2011-2012r.r., B HOMUHaIBHBIX (TEKYyIIUX) IICHAX,
MIIpA. pyO.

Huarpamma 3. YpoBens unpmsiuu 3a nepuog 2006-2010 rr.

Huarpamma 4. Unaexc notpedutenbekux 1eH B 2010r., B % k nexadpro 2009r.

Huarpamma 5. JluHamMuKa cpeiHEMECSIYHOM HOMUHAIBHO HaYyUCIEHHOM 3apa0oTHOM 1uiathl B 2009-
2010rr., py0.

Juarpamma 6. YpoBeHs 3ansiToctd B Aekadbpe 2010r., %

Huarpamma 7. Jlunamuka uynuciaeHHOCTH 0e3padoTHbIX 32 2009-2010 rr., MiH. yer.

Huarpamma 8. Pacripenenenue mpemMuil mo cTpaxoBaHuio aBroTpancrnopta B | momyroauu 2010r.,

MJTH. pYO.
Huarpamma 9. Pacnipenenenue BbIIIAT MO CTpaxoBaHUIO aBToTpaHcnoprta B | momyroguu 2010r.,
MJTH. pYO.
Huarpamma 10: O0beMbl cTpaxoBbIX Npemuil U crpaxoBbix BeiuiarT mo OCAI'O B 2006-2010rr.,
MIIpI. PYO.

Huarpamma 11: Ilunamuka koa¢¢unmentos Boiruiat B 2006-2010rr.,%

Huarpamma 12: JTonu kpynHenmux urpokoB Peinka mo cymmam coopos B 2009r., %

Huarpamma 13: Jlonu kpynHelmmx urpokoB PeiHka no cymmam BeimiaT B 2009r., %

Huarpamma 14. KonudecTBo cTpaxoBbix Opokepos, 2007-2009 rr.

Juarpamma 15. Pacnipenienenne cTpaxoBbIX OpOKEPOB 10 CpeHECTTMCOUHON YncaeHHocTH, 2009 r.
Huarpamma 16. KonnuecTBo 3akIIIOYEHHBIX JOTOBOPOB Ha OKa3zaHUE OpPOKEPCKUX YCIYT, ThIC. €.,
2007-2009 rr.

Huarpamma 17.  PacnpeneneHue IOroBOpOB Ha OKa3zaHHE OpPOKEPCKUX YCIYT, CTPaXOBBIX
JIOTOBOPOB, 3aKJIFOYEHHBIX MPH yYaCTUU CTPAXOBBIX OpPOKEpoB, W aoxona OpokepoB 3a 2009r. B
3aBUCUMOCTH OT YHCJIa COTPYIHUKOB
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Juarpamma 18. Pacnipenenenue cTpaxoBeix OpOKepoB 1o 00beMy moxoxaa 3a 2009r.
Huarpamma 19: PactipeneneHnne MHBECTULIMHI TTO KaHAJIaM MPOJIaxK
Huarpamma 20: PactipeenieHue MHBECTULIMI IO HAITPABJICHUSIM B3aUMOJICUCTBUS C KJIMEHTAMHU

Tabmuua 1. IIpupoct ctpaxoBsix npemuii B 2008T. o cpaBHenuto ¢ 2007r.
Ta6muma 2. CtpaxoBas npemust Ha aymy HaceneHus 2008 rox, $

Ta6muna 3. KiroueBbie oKa3aTenu CTpaxoBOro PhIHKA

Tabmuna 4: [Tpogakxu HOBBIX aBTOMOOMIICH

Ta6muma 5. KimroueBbie nmokasarenu peiika OCAI'O

Ta6muma 6. Kimouesbie mokasarenu peiika KACKO

Ta6mmma 7. KimroueBble nokaszarenu peiaka JJICAI'O

Tabnuna 8. CymMmapHbIe TOKa3aTel PhIHKA aBTOCTPAXOBAHUS

Tao6yumma 9. CBojHas Tadimia

Tabmuma 10. CpaBHuTenbHAs XapaKTEPUCTUKA KPYMHEHIIUX WIPOKOB POCCHUIICKOTO pPBIHKA

aBTOCTPaxOBaHUs
Tabmuna 11. Pacripenenenue crpaxoBbIx OpOKepoB O (eiepaabHbIM OKpyram

Ilo noeody npuobpemenusn 20moevix MAPKEMUH206bIX UCCAe)06aHull Komnanuu «Mapkem

Ananumuxa» 06pamaﬁmec1; no YyKAa3aHHbIM KOHmMAKmam.

Konumaxkmmnan ungpopmayus:
Tenegon: +7 (495) 720-13-80
E-mail: info@marketanalitika.ru
WWW.MARKETANALITIKA.RU
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